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SECOND REPORT FOR AUGUST, 19 


EVENING 7:00-11:00 РМ 


84 


COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


General Situation и Feat an All 55- Е A = MON а ci adis 
Drama Comedy Adventuro Variety imr LI м» “ is. эйзи помо Raus сене) Total) 
HOUSEHOLDS % AVG. AUD. 12.2 12.4 10,2 10.9 10.3 10,2 3 
NO. OF PROGRAMS } 9 8 25 8 IFR 7 23 E 10,6 пу 1065 855 вы 
EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 7:00AM-4:30PM WEEKEND DAYTIME 
Informational Qui Mut wa Sports 
11:30PM- D: & Aud. 1:00- ў I- I- 
[m — МИн CP М ЧЫМ ойм) ачан Spei) Тоқ) 
HOUSEHOLDS % AVG. AUD. 5.9 9.1 4.6 6.7 6.2 3.5 
NO. OF PROGRAMS? 4 3 7 14 9 % ^ 613 E 3⁄4 IFR "ñ "i 


9 ет СТОН FOR INDIVIDUAL TYPES IN ABOVE ИА BY DURATION AND FREQUENCY AND LIMITED 


-Y SCHEDULED PROGRAMS, EXCEPT FOR 
o INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. и 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN ТҮРЕ 


FOR REPORTING. 


! PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
АВЕ EXCLUDED. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING AUGUST 19, 1984 
NIELSEN AVERAGE AUDIENCE 


AUDIENCES 

RANK PROGRAM *Us. но. (000) 
1  SUMMR OLYMS-SUN- 7:00РМ-3(5) 28.9 24,220 

2 CALL TO GLORY# 24.8 20,780 

3  SUMMR OLYMS-MON- 7:00PM-3(S) 24.1 20,200 

4 SUMMR OLYMS-WED- 7:00РМ-3($) 22.5 18,860 

5 ХХИ OLYMPIAD HIGHLIGHTS(S) 22.4 18,770 

6 SUMMR OLYMS-SAT- 7:00РМ-3(5) 22.0 18,440 

6 SUMMR OLYMS-THU- 7:00РМ-3(5) 22.0 18,440 

8 SUMMA OLYMS-TUE- 7:00РМ-3(5) 91.5 18,020 

9 SUMMR a FRI- 7:00PM-3(5) 20.4 17,100 

10 SUMMR OLYMS-SUN- 1:00PM- (5) 18.5 15,500 
11 SUMMR OLYMS SAT = 11:30AM - 3(5) 15.7 13,160 
12 ABC WRLD NEWS TONIGHT SUN(S) 15.6 13,070 
13 MWEBSTER# 15:2 ‚140 
14 RIPTIDE 15.1 12,650 


3 (Ë) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


AUDIENCES 
RANK PROGRAM * Us. NO. (000) 
15 А TEAM 14.4 12,070 
16 REMINGTON STEELE 13.8 11,560 
16 WRLD FUNNIEST COM'L GOOFS(S) 13.8 11,560 
18 LOVE BOAT# 13.7 11,480 
18 60 MINUTES 13.7 11,480 
20 MATT HOUSTON# 13.6 11,400 
21 АВС SUNDAY NIGHT MOVIE 13.4 11,230 
22 FANTASY ISLAND# 13.3 11,150 
23  FACTS OF LIFE 12.8 10,730 
24 САСМЕҮ & DE rk 12.7 10,640 
95 TRAPPER JOHN, 12.6 10,560 
26 CBS WEDNESDAY our MOVIE 12.2 10,220 
27 BENSON# 12.1 10,140 
27 BLUE THUNDER# 12.1 10,140 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


' PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) .. 2ND АШЫ. 1984 REPORT 


iced 0. OF. | PROGRAM | HOUSEHOLD AUDIENCES m OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME ВЕЕ STATIONS | COVERAGE |—————- PROGRAM NAMI УЙ) STATIONS | COVERAGE |—1—.———————— 
WK START {| Аў snare AUD] w MARI М E| AUD. SHARE AUD 
$ pa VME our мет ика wi анк wal Y| % ЗЕ onoo Жоюу ММ our wer cr wa luci weal E) AE IRE A) 
*EVENING | 
А TEAM 44|203 207 99 эв |A 14.4 26 1207 || АВС WALD NEWS TONIGHT 5245) | 169 94 A 106 25 888 
TUE. 8.00Р 60 NBC А 8 213 33 1785 iun „ою MEN us Ei E ur Tec 
3! 3 
ABC BUSINESS BRIEF-MON SPS) — |213 99 A 20.5 ав 2388| I SUN. W AOP 90 ABG N 
№ BUSINESS BRIEF-MED SP(S) |214 99 A 24.3 аз 2036 || AFTERMASH а |190 192 99 98 |A 8.0 15 60 
WED. 9.01P 1 ABC N die 8.00Р 30 CBS CS M nee Е 5 D И ИЕ 
ABC BUSINESS BRIEF-FRI SP) [21 99 A 22.1 аз 1852 || 2 SAT.  8.00P 60 CBS A 8 58 13 486 
ABC BUSINESS Е wed 28 199 99 [A 11.9 24 997 | AIRHOLF SPECIAL) 205 99 |А 97 17 813 
MED. — 8.57P 2 ABC N B 176 29 1475 2 ЮН. 8.00P 12o cosa | од ny : 
22 п 20 98 
ABC BUSINESS BRIEF-FRI 25 186 әв |A 15.1 32 1265 || I SUN.  9.30P 30 CBS CS B 15.5 25 1299 
FRI. — 8.42P 1 ABC N B 14:9 26 1549 || 2 SUN. 9.00 30 
№ OVE SPECIALS) 199 99 ЈА 1.1 20 930 
. 79.006 120 ABC FF BENSON 36 189 9? |А 12.1 27 1014 
2 FRI. — 8.00P 30 ABC CS B 15:0 27 1257 
ABC NEHSBRIEF-M-F 207 197 әв |A 14.6 26 1223 || BLUE THUNDER 7 181 96 |A 12.1 24 1014 
PT. ФР 2 ABC N B 15.1 24 1265 || 2 FRI.  9.00P 60 АВС A B 107 20 897 
2W&F 959 1 BOONE з | 179 92 A 8.3 16 696 
2 THU. 8.58P 1 1 SAT. 10.00Р 60 NBC GD B 81 15 679 
ABC NEHSBRIEF-SAT. а 207 99 |A 14.4 30 1207 || BOSOM BubDiES а |182 183 94 96 |A 94 19 788 
2 SAT. 9.58р 1 ABC N 8 16.8 29 1408|| sar. 9.00Р 30 NaC CS в 95 18 796 
ШЫ 41 202 99 |A 12.9 23 1081||CAGNEY & LACEY 14| 197 197 99 99 |A 12.7 22 1064 
9.54P 2 ABC N в 183 29 1534|| MON.  10.00P 60 CBS OP B 16:2 27 1358 
“с sone MH E-SPECIAL(S) [ама 99 А 26:4 44 292 | CALL TÓ GLORY 1 207 99 |A 248 44 2078 
10.04P 1 ABC N MON. ° 8.00P 120 АВС GD B 24.8 44 2078 
! йг Bu 1 CAMPAIGN '84(5) 202 99 À 93 18 79 
ТИШ» satan 1 2 SUN. 10.30Р 30 CBS P 
IFR 10Р 1 CANDID CAMERA SPECIAL(S) 198 98 A 91 15 763 
s 1 MON. 10.00P 60 NBC CV 
» 8 
БЕРШ a б SPS) N 218 s A. BS 4o, 1185 CBS НЯ dee ML ee hak 203 203 99 99 7 10.2 22 855 
АВС NEHSBRIEF-SAT-SPEC(S) 2n 99 A 23.5 45 19691] МЕ 0 12:6 24 1056 
cas EVENING НВ рейн з2|1в1 iz 91 9 |А 69 16 578 
ISAT: ЛОР РН S 6.00P 30 CBS N B ва 17 704 
(3 25. 6 
a май ОИ вы Е M: в " PRE-SEASON FTBL(S) 5 197 әт |A 68 15 570 
5 32. 52 2715 || 25 0 
AOS ЙЧ 09 к’ Г d A 9 CBS SAT. NEHS-SCHIEFFER 36 | 165 161 88 вв |А 6.1 15 511 
SAT. 6.30P 30 CBS N B 8.8 19 737 
5 UPDATE-6 9 10.5 22 880 
ARG т, ү! FT MI ABC mi m" 9 ^ 10.9 27 1249 || CBS say M NIGHT MOVIE 15 | 187 95 А 6.1 12 511 
№ уй: I " #08 зе А 1*5 dx Bee ois TU ео Night MOVIES. зо | 189 194 98 97 |А 100 17 838 
SUN. 8. 107 ] АВС SN B 16.6 26 1391 à 8.30Р 150 CBS FF 8 14.3 23 1198 
ABC SUNDAY NIGHT МОУ! 4 205 99 |А 13.4 T M i THE: 9.00Р 120 
р ) АВС І 19.5 3 
Age HELD Reto toes. ud 204 o |8 195 31 1684 || CBS HEDNESDAY мент MOVIE — 37| 191 199 98 98 |А 12.2 22 1022 
2 M-F 6.30P 30 ABC N B 10.3 19 863 МЕО. 9.00Р 120 CBS FF B 12.0 20 1006 


5 KEY: A= CURRENT REPORT. В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) | 2№0 AUG. 1984 REPORT 


NO. OF. | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM 
PROGRAM NAME BN STATIONS | COVERAGE PROGRAM NAME MB, STATIONS | COVERAGE 
WK START м START 
$ DAY TIME DUR NET ИМК 1 WK 2 WK 1 WK 2 X DAY TIME DUR мет икт WK 2|wK 1 WK 2 
EVENING CONT'D 
CHEERS 32 |200 166 99 93 |A JENNIFER SLEPT г HERE 5 |187 197 95 97 |А 11.5 22 964 
THU. 9.00Р 30 NBC CS B 30 NBC CS B 10.7 21 897 
rg i RIDER” 37 | 196 98 A 8.8 15 737 
COMEDY ZONE 1 200 99 |A 8.00P 60 NBC А В 15.3 24 1282 
2 FRI. — 8.00P 60 CBS CS B 
CROSSROADS 8|195 204 99 99 |A KNOTS LANDING 34 |197 200 99 99 |A 10.8 19 905 
НЕО. 8.00Р 60 CBS DO B THU. 10.00P 60 CBS GD B 17.7 30 1483 
Love BOAT 39 207 99 |A 13.7 28 1148 
DALLAS 38 | 196 205 99 99 |A 2 SAT. 9.00Р 60 АВС CS B 17.4 31 1458 
FRI.  9.00Р 60 CBS GD B 
DIFF'RENT STROKES-SAT. 42|191 193 97 96 |А MAGNUM, P.L. 42 |198 185 99 95 |A 9.6 18 804 
SAT. — 8.00Р 30 NBC CS B THU. 8.00Р 60 CBS PD B 19.4 32 1626 
MAMAS FAMILY 4| 186 186 95 97 |А 9.1 18 763 
DOMESTIC LIFE 2 186 97 |А 9.30P 30 NBC CS B 9.6 18 804 
2 TUE. В.30Р 30 CBS CS B 
DOUBLE TROUBLE 5 | 188 197 96 97 |А MASTER 18 | 184 92 А 1.1 15 595 
WED. 8.00P 30 NBC CS B 1 FRI. _ 8.00Р 60 NBC А в 95 18 796 
МАТТ HOUSTON 32 192 97 |А 13.6 28 1140 
DUKES OF HAZZARD 37 | 191 98 А 2 FRI.  10.00P 60 АВС PD в 146 26 1223 
8.00P 60 CBS CS B 
d rd LIFE 39 | 191 192 97 98 |А move OF THE WEEK-FRIDAY — 14 | 177 96 А 9.7 18 813 
.00P 30 NBC CS B FRI. 9.00P 120 NBC FF B 10.2 19 855 
vic MONDAY NIGHT MOVIES 32 |192 191 98 97 |А 9.5 16 796 
FALCON CREST 36|195 204 98 99 |А MON. 8.00P 120 NBC FF B 17.2 27 1441 


FRI.  10.00P 60 CBS GD B 18.9 33 1584 2 MON. 9.00P 120 
oo PL 880 99 ТА 117 25 1200 | | Nec NEWS DIGEST-M-F 217 | 170 169 86 85 |А в.в 16 737 
л 3 r 1 MON. 9.00Р 1 NBC N B 12:3 20 1031 
FAMILY TIES 30 | 197 167 98 93 |А 9.8 18 821 1 TU-F 8.58P 1 
THU. 8.30P 30 NBC CS B 14.0 23 1173 2 M-TH 8.58Р 1 
Er ISLAND 33 207 99 |A 13.3 29 1115 d ee = 2-M-F 103 | 175 163 91 86 |А 9.2 15 1 
SAT.  10.00P 60 АВС А В 14.5 27 1215 L Шен г Eua 1 NBC N B 12.2 19 1022 
bu UE ux 23 195 96 |А 9.9 19 830 
си В 13.6 22 1140 || NBC one DEPT "x 44|167 170 83 83 |А 8.3 17 696 
cit [ BREAK” 40 | 194 159 98 92 |A 9.1 18 763 1 NBC N в 10.5 19 880 
U. 8.00P 30 NBC CS B 13.9 23 1165 к p sra. SAT: Nec N 21 171 90 | А 6.8 14 570 
GOOONIGHT; BEANTOWN 2 | 195 98 A 70 12 587 : EY 7 Gu» 10. Ps 
1 SUN 8.30P 30 CBS CS B 7.0 12 587 БЕ ЖЄ MOEST SIN 44| 172 174 85 85 |A 7.4 13 620 
HARDCASTLE & MCCORMICK 32 207 99 |A 10.3 21 863 T NBC N B 12.9 20 1081 
2 SUN. 8.00P 60 ABC А B 15.7 25 1316 vic deis ma Ор am Өзи 93 
A 8.0 12 670 
HILL ДЕТ BLUES 40 | 201 204 99 99 JA 11.6 21 972 
THU 10,00P 60 NBC OP В 15.8 27 1324 SAPAR SNB TBARS de EDS 
HOTEL 1 199 98 |A 10.7 20 897 || NBC NIGHTLY NEHS-SAT. 37 | 162 163 89 90 |А 5.3 13 444 
2 MED. 10,00P 60 ABC GD B 10.7 20 897 rec in к 30 МВС N B 1.9 5 "HA 
ИШТҮҮ 9 әт fa ine го зә S 830p 30 neen | O JE as H sO 
4 7.300 30 NBC CS 
JEFFERSONS 35 | 192 196 97 96 |A 11.0 20 922 || NBC eon NEWS 219 | 201 199 99 98 |A 7.8 17 654 
1 SUN. 9.00P 30 CBS CS В 16.0 25 1341 M-F 6.30P 30 NBC N B 10.3 19 863 
2 SUN. 8.30P 30 NS SUNDAY NIGHT MOVIE 35 | 191 195 98 97 |А 10.6 19 888 
SUN. 9.00P 120 NBC FF B 15.3 24 1282 
; SUN. 8.00P 180 


KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) | 2ND AUG. 1984 


Е ] Г | PROGRAM | HOUSE | 
А HOL PROGRAM | Hi 
PROGRAM NAME Mn ofittiOns | КОРНИ | HOUSEHOL PROGRAM NAMC BE соно | СОА и Т... 
WK START 1 E| AUD. SHARE AUD. | WK START 
# DAY TIME DUR NET Чика мка WKiWkz Y| % `% (0.000) | # DAY TMC our NET ка WK 2] WK 1 ик? 
e БДЫ asas Lal ha Sa БЛА а | Ë Sy ФАА е ааа 
БЕ ото SENE Cau TUE- 7:00PM-3(S) 14 99 
а Е 2. 
NEW SHOW(S) 11 181 92 |А 7.1 15 595 “7 7.00P 241 ABC SE oT 
кыйт iud vna M" 196 99 A 10.0 16 838 ЖР 26 
. gr oe WED- 7:00PM - 3(S: 214 99 А 22.5 42 1886 
1 MON. 9.30Р 30 CBS CS B 16.8 25 1408 7.00Р 292 ABC m 
NEWSBREAK -M-F 216 | 181 184 92 91 JA 8.3 15 696 S OLYMS-THU- 7:00PM-3(S) 214 99 A 22.0 43 1844 
1 MWTHF 8.58Р 1 CBS М B 13.8 22 1156 THU. i OP 261 ABC SE 
1 TUE. 8.58P 2 26Р 41 
2 МОМ. 8.46р 1 sm oci a 7:00PM-3(S) |214 99 A 204 41 1710 
2 TU-F 8.58P 1 7.00Р 257 ABC SE 
МЕИЗВВЕАК-5АТ. 43 | 183 161 92 85 |А 5.7 11 478 & 11.22P 39 
1 SAT. B.57P 2 CBS N B 9.1 17 763 
2 SAT. 3.58P 1 SUMMR OLYMS-SAT- 7:00PM-3(S) 214 99 A 22.0 45 1844 
1 SAT. 7.00Р 243 ABC SE 
bera SN T 44 | 190 187 96 93 A ance 17 754 & 11.09P 52 
4.5 22 1215 || SUMMR OLYMS-SUN- 7:00PM -3(S: 214 99 А .9 
i d SEASON. PDOTBALL(S) 206 99 |А 11.0 22 922 1 SUN. à 7.00Р 346 Ck 28 89: 12122 
MR poor eee BAT ae T.J. HOOKER 37 207 9 |A 0 
NEL PRE SEASON FTBL-NBC(S) 201 өт |A 68 14 5то || 2 SAT. — 8.00P 60 ABC OP ем 
8.00P 204 NBC Е T.L.C.(S) 188 96 A 10.9 18 913 
МАНТ COURT 193 161 98 өз |А 9.5 16 796 || IWED.  9.30P 30 NBC CS 
THU. 9.30P 30 NBC cs” B 11.8 20 989 
ТУ BLOOPERS & PRAC. JOKES 26 205 99 |A 9.1 17 763 
195 98 A 7.5 14 629 2 MON. 8.00P 60 NBC CV В 17.0 27 1425 
OF QN. АТ 4.005 30 CBS cs THREE'S COMPANY " 192 әт |А 103 19 863 
ONE DAY AT А Tr 1 194 96 |А 11.8 25 989|| 2 TUE. 8.30Р 30 ABC CS B 10.3 19 863 
5305 БШ ONES SS eas: TRAPPER JOHN, M.D. 37 | 194 201 98 99 | А 12.6 22 1056 
OF ea AT A TIME 8 | 196 99 А 10.5 17 880 1 SUN. 10.00P 60 CBS GD B 16.0 27 1341 
9.00Р 30 CBS CS B 13.3 :22 1115 2 RN 9.30P 60 
REMINGTON STEELE 26 | 192 194 98 98 |А 13.8 24 1156 | | 20/20 38 191 98 |А 7.5 14 629 
TUE. 10.00Р 60 МВС PD B 14.7 25 1232 2 THU. 8.00Р 60 ABC DN B 14.4 24 1207 
МЕЕ 25 | 191 195 98 98 |А 15.1 25 1265 xa нр HIGHLIGHTS(S) 215 99 |A 22.4 39 1877 
9.00Р 60 МВС PD В 16.7 26 1399 2 MON. OOP 60 АВС SC 
ST. Bae 34 | 199 200 98 98 |А 9.7 17 813 WATERSHIP out PT.2(S) 186 91 А 4.0 8 335 
D. 10.00P 60 NBC GD В 12.6 22 1056 1 SAT. 8.00P 60 CBS EA 
KING 38 | 196 99 A 9.7 17 813 WESTEN 36 186 98 |A 15.2 32 1274 
Га. OM Е Ep 60 CBS GD B 16.3 26 1366 FRI. 8.30P 30 ABC CS B 16.2 28 1358 
зц зов" 13 | 184 193 95 9 |А 9.9 20 830 wd “rest iia EET 197 98 |A 13.8 26 1156 
.30Р 30 NBC CS B 10.1 22 846 60 А! 
37 | 198 182 99 95 |А 12.0 20 1006 are 28 
mor S OOP 60 CBS PD B 21.2 33 1777 АВС NEWS:NIGHTLINE 83 194 96 | А 5.9 16 494 
60 MINUTES 46 | 199 206 99 99 |A 13.7 28 1148 2M&M 11.30P 20 АВС N B 6.0 17 503 
SUN. 7.00Р 60 CB5 DN B 20.9 36 1751 2 TUE. 11.30P 
SUMMER SUNDAY USA 8 | 146 149 87 87 JA 3.2 6 268 || ABC Е THU(B) 193 96 |A 2.9 14 243 
1 SUN. 18 gon Е NBC DN B 3.2 7 268 2T 2.50А 30 АВС М 
2 SUN. АВС NUSAGHTEINE- FRI(B) 187 93 | A 8.1 10 260 
irs OLS HON РН 3(5) 214 99 А 24.1 44 2020 2 FRI. 12.00M 30 ABC N 
MON. 7.00Р 304 ABC Sl 


9 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


? ^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1984 REPO! 


А 
NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO, OF _ | PROGRAM | HOUSEHOLD AUDIENUI 
PROGRAM NAME sË, STATIONS | COVERAGE = ave] | PROGRAM NAME JJ нба | COVERAGE FT RE r 
WK START AUD. SHARE AUD) | WK STA Е AUD. SHARE 
* DAY TIME DUR NET ик WK 2|WK 1 WK 2 % > % (0000) # DAY її pur NET ика WK 2|WK1 wl Y) %  % GG 
LATE FRINGE CONT'D à 
NBC LATE NIGHT MOVIE да| 72 72 46 аз А 10 4 в 
ABC WEEKEND REPORT-SAT. — 4l 168 ве dog om rge CITAS 1z nec FF 8 15 6 4% 
2 SAT. 11.30P 15 ABC N B 48 10 402 SUN. ll 45P 100 
ABC ENO REPORT АТА) 134 80 A 30 14 251 pa CHAMPIONSHIP FRICS) 193 95 |А 45 12 37 
SAT. 12.17А 15 ABC N FRI. 11.30Р 30 ABC SE 
АВС WKEND REPORT-SUN.(S) 164 89 A 3.2 32 288 ||SATURDAY МЕНТ 199 98 |А 18 494 
1 SUN. 2.ПА 15 ABC N lop тт NM GV 8 Tl 31 595 
ABC WEEKEND REPORT-SUN, 42 168 9 |A аа 16 369 | summa осема ло ЗАН CAS) |214 99 A 104 43 872 
2 SUN. 11.30P 15 ABC N B 43 11 360|| 1 MON. 12.43A 19 ABC SE 
CBS NEWS NIGHTHATCU-1 zor] вв вә 67 e ja га 14 НТ sw тм sap xS) |214 99 A 91 40 763 
M-THSU 2.00A 30 CBS N 8 14 15 1ll7|| L TUE.  12.47A 100 ABC SE 
сво MEHS NIGHIMATOH-2 1220 |103 102 вв вв [A 10 20 ве || Umm дне ПЕТАТА XS) |214 99 A 91 36 763 
M-THSU 2.30A 210 CBS N B 12 23 101 .  12.32A 86 АВС SE 
са SUNDAY венв-оваооо 44194 16 та та fA аз 3 зто || sum ONES D 1239038) |219 99 A 98 39 821 
1 SUN. 11.302 15 CBS N B 58 12 аве || 1 THU. 12.38A 81 ABC SE 
2 SUN. 11.000 15 SUMIR OLYMS-HWL IASGAN) |214 99 А 10.2 36 855 
DAVID LETTERMAN I 174 |181 i81 96 96 [А 3.0 13 251|| 1 FRI. 12.364 82 ABC SE 
M-TH 12.30А 30 NBC GV B 30 15 251 
умна OLYMS-SAT-12:32an-3(6) |214 99 A 95 37 1% 
DAVID LETTERMAN It 174 |181 181 96 96 |А 2.2 12 184|| 15 2.32A 100 ABC SE 
M-TH 1.00A 30 NBC GV в 23 15 193 [томен 215 |197 200 99 99 |А 6.2 18 511 
EYE он HOLL 000 т 114 e7 |a 19 т 159|| 1мғ 11.302 60 Nac GV в 6.7 21 sel 
2 MON. 12.00M 31 ABC GV B 20 т 168|| 2M-TH 11.30Р 60 
2 TUE. 12:01А 29 2 FRI. 1155р 60 
SEDI 2200 ЗЕ bWEEKDAY DAYTIME | 
FRIDAY NIGHT VIDEOS 43} 196 196 әв өв |A 3.2 16 268 | ARC DAYTIME NEWsaRIEr-SPors) [211 99 А 95 30 1% 
1 РАТ. 12.3 90 NBC PC B 36 17 302|| 1 MON.  2.57P 2 ABC N 
2 FRI, 12.55А 
FRIDAY À NIGHT VIDEOS SP ED(S) 196 98 A 4.3 12 360 M AIME RET ANS So 157 | 212 99 ^ 95 30 7% 
А М ABC DAYTIME МЕНБВМЕК-М-Е ^ 55 206 99 |A вв 29 721 
LATE MOVIE | 220|169 174 вә вт |A 5.1 15 427|| 2 МНР 2.57 2 ABC N в 75 26 629 
11.30P 67 CBS FF B 59 20 494|| 2 THU. 2.56 3 
176. 1130p $6 ABC MORLD NEHS-MORN-GISA | 60 101 т\л 8 їз 67 
2 fer И S 6.15А 15 ва м 9 
1130P 70 ABC WORLD NELS-MORN- 2 e 156 вв |A 15 16 126 
n Pv U sn 4s cip re | 109 174 ® 87 [A Эт 19 зо SMF = 8.49 15 АВС B 9 10: deb 
š B 41 
ABC MALO MEWS-SPC-6:15A=28) | 99 та A вм 6 
| js 15.37 49 1M-F 6.15А 15 ABC N 
17h. 12:904 46 ABC ALO м US=SPC-6:45A-2(S) |142 85 А qu d$ ix 
LERI 124A 47 M-F 6.45A 15 ABC N 
2 MON. 12: EN SPECS 202 99 А 95 3 796 
2 MON. 12:37A 52 ALL MY CHILDREN SPECS) р A 
2 RU. ВА % alt T LOREM SPEC.(S) 202 99 A 9.8 30 821 
2 FRI. 12.404 47 5а НЫ 
ALL MY cione 205 99 |A 956 29 804 
бор во ABC DO B 8.8 28 737 


11 KÉY: A= CURRENT REPORT Вы SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 
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12 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1984 REPORT 
PROGRAM | HOUSEHOLD AUDIENCES NO. OF HOUSEHOLD AUDIENCES 
PROGRAM NAME s, stations COVERAGE m m PROGRAM МАМЕ ЕА PS 
WK START AUD. SHARE | AUD. | W START 
* DAY МЕ DUR NET КЕ WK 2 WK 1 WK 2 % X м V оу М our wer ика wk 2 wki wie 2 
WEEKDAY DAYTIME CONT'D 
ANOTHER WORLD 213 | 200 201 99 99 |А 5.7 18 478 УМЕ 11.57A 2 CBS N B 7.8 30 654 
M-F 2.00P 60 NBC DD B 5.6 19 469 5 b mb $ 
AS THE WORLD TURNS 214 | 203 204 99 99 |А 7.4 23 620 | | МЕИЗВВЕАК-357 215 | 184 188 94 94 |А 5.8 18 486 
=F 1.30Р 60 CBS 00 B oh 25 645 М-Е 3.57P 2 CBS N B 6.4 19 536 
ш; мы 50 |106 111 59 60 |A 3.6 12 302 
4.00Р 30 CBS РУ B 3.3 11 277 || ONE LIFE TO Nm 208 206 99 |А 8.0 26 670 
2 M-F 00P 60 ABC DD B 7.8 26 654 
мы 195 196 95 96 |А 6.0 19 503 "E ШЕ TO tive Ке) 205 99 А 8.8 28 737 
2.30P 30 CBS CM B 6.3 22 528 1 M-F 0 ABC DD 
CBS AR Y MORNING NEWS 220 | 133 134 89 89 |А 1.3 19 109 
M-F 6.30A 30 CBS N B 15 17 126 PRESS Y0UR ee 220 | 160 160 80 81 |А 5.4 20 453 
10.30А 30 CBS QP B 5.0 21 419 
CBS MORNING NEWS 1 220 | 198 198 99 99 |A 2.8 19 235 PRICE P Щи 1 216 | 200 204 99 99 |А 7,4 27 620 
7.30А 30 CBS N B 3.4 17 285 1.00А 30 CBS AP B T.2 29 603 
CBS om NEMS 2 219|198 198 299 99 |A 3.0 14 251 
M-F 8.30А 30 CBS N B 3.6 16 302 | | PRICE IS RIGHT 2 217 |200 204 99 99 |А 9.4 34 788 
M-F 11.30А 30 CBS АР B 9.6 38 804 
ШҮ РИШ FEUD ds ap 5 168 85 А Se 5 285 RYANS HOPE 210 178 92 |А 4.8 16 402 
> . 285 2 M-F 12.30Р 30 АВС 00 B 4.8 02 
DAYS OF OUR LIVES 216 | 205 206 99 99 |А 7.6 23 637 FX 
M-F 1.00Р 60 NBC DD B 7.2 23 603 || SALE OF THE CENTURY 149 147 81 81 |A 4.9 19 411 
M-F 10.30А 30 МВС а B 4.7 19 394 
DIFF'RENT STROKES M-F 35 | 134 130 65 64 |A 4.0 14 335 | | SANTA BARBARA 186 186 96 96 |А 3.4 11 285 
М-Е. 12.00N 30 NBC CS ‚| 42 8 M-F 3.00P 60 NBC DD B 35 Ш 293 
EDGE OF NIGHT 209 116 6 3. 
|- SCRABBLE 192 193 93 95 |A 6.2 22 520 
2 M-F 4.00P 30 ABC DD B 3.2 10 268 M-F 11.308 30 NBC wee B 63 23 528 
FACTS OF LIFE M-F 153 | 137 139 85 84 |А 5.7 22 478 || SEARCH FOR TOMORROW 218 | 152 153 76 76 |A 3.5 М 293 
M-F 10.00A 30 NBC CS " 4.6 19 235 М-Е 12.30P 30 NBC DD B 3.3 12 277 
МА FEUD 209 178 86 4.0 14 
| SP OLYMS-MON- 11:00AM -3(S) 209 99 А 6.8 24 570 
2 M-F 12.00 30 ABC QP B ат 17 34| sun ОСА XO 
GENERAL А EC 207 99 А 9.6 30 804 sini OLYMS~ MON- 3:00PM-3(S) 212 99 А 11.7 34 980 
1 M-F 40 ABC Dd m . 3.00P 150 ABC SE 
GENERAL HOSTAL. 208 99 |A 9,9 32 
Жї АП) OLYMS-TUE-11:00AM-3(S) 209 99 A 7.6 26 637 
PN З.Ш; во ABC DD B 100 Е _ 11.00A 121 ABC SE 
G00D „н, AMERICA-730 219 | 202 202 99 99 |А 3.7 26 310 Su OLYMS-TUE- 3:00PM-3(S) 212 99 A 9.7 29 813 
30A 30 ABC N H a8 B 11 * 3.00P 150 ABC SE 
Soo Ton, " AMERICA = 830 218 | 203 203 99 99 .9 
ЗВ OLYMS-WED-11:00AM-3(S) 209 99 A 7.1 24 595 
8.30А 30 ABC N B 54 24 453 резонне Boe tg 
GUIDING LIGHT 215 | 199 204 99 99 ЈА 8.0 26 670 SUMAR OLYMS-WED- 3:00PM-3(S) 212 99 А 3.4 28 788 
M-F 3,00P 60 CBS DD B 7.9 is BG 1 WED. 3.00P 150 ABC SE 
LOVING 209 198 96 |А 3.4 
ИК 3 аш, OL YMS-THU-11:00AM-3(S) 209 99 A 6.1 21 59 
2 M-F 11.304 30 ABC 00 B 3:8 15 318 1n 11.00A 120 ABC SE 
NBC NEWS AT PUN 5E 220 | 168 169 91 91 |A 59 11 75 sin OLYMS- THU- 3:00PM-3(S) 212 99 А 9.9 30 830 
30A 30 NAC N B 2d E n š 3.00P 150 ABC SE 
q 
NBC Jes ШӨ ий [198 199 99 99 А 48 18 402 зми OLY FR одни 9) 208 $5 л зз ЭШ 
МЕИЗВВЕАК-11.57 218 | 181 164 88 88 |A 7.1 27 645 знн. OLYMS-FRI- 3:00PM-3(S) 212 99 А 10.2 ЗШ 058 
, 3.00P 150 ABC SE 


13 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1984 REPORT 


PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIEN( 
PROGRAM NAME ЙЫ, ЗА | COVERAGE PROGRAM NAME M. спок | COVERAGE ш 
WK START Е WK ART 
# DAY “TIME DUR NET ика WK 2|WK 1 WK 2 V ony — ME our wer Вик x wk 2 ci WK 2 
WEEKDAY DAYTIME CONT'D Ке У a 
IN&SNOOPY SHOI 26 | 184 185 94 94 |А 1.6 16 13: 
TODAY SHOW-7.30AM 220 | 201 201 99 99 |А 2.9 20 243 SAT. 8. ООА 30 CBS СА B 2.6 19 218 
the 7-308, 30 NBC N. в 37 19 310 
TODAY SHOH-8.30AM 219 |201 201 99 99 [A 5:9 18 зәт |) DUNGEONS AND DRAGONS 46 |200 201 98 98 |A 3.9 18 327 
NE orca NUM ibo s nd "Wie NATION 20 05 CA 161 167 or 92 JA 28 H 2% 
Ёё 235 
$25,000 PYRAMID 166 167 86 86 |А 4.9 19 411 SUN. 11.30А 30 CBS CC B 3.2 1 268 
HF 10 0 зо CBS QP ' B 50 21 419 
WHEEL OF FORTUNE 216 |207 208 99 99 |A 7.6 28 637 || FLINTSTONE FUNNIES ав | 187 187 95 95 |A 2.0 20 168 
M-F — 11.00A 30 NBC QG 8 па 3 620], it ine- E 30 NBC CA s в 30 21 251 
M 46|184 185 94 94 JA 19 15 159 
YOUNG AND THE RESTLESS — 217 | 201 206 99 98 |A 8.7 29 729 cBs : 
M-F 12.30P 60 CBS DD B 86 30 721 aa Lp Bie Ae ED. AN 
“MEEKEND DAYTIME IN THE NEWS- 9.56AM о 46 [200 201 98 98 [A зт 17 310 
ALS 185 95 |A зв 15 318 
Е ӨН ША nr cic” y 2218 ите iens- legen з cas on’? |299 195 96 96 ЈА 41 34 
АВС WIDE WORLD-SPORTS~SP.(S) 201 9 ja оза 10 260 | m me ми пм 26 |182 189 өз өз |A 4.7 16 394 
AA Ао THe CHIPMUNKS as |201 201 98 өв | 12 27 боз IN TE iens 1229 den 309 Ob о im ве вв |А 33 12 293 
. 2 К 
SAT. 10.30A 30 NBC CA B 18 28 654 3 CBS CN B 34 12 285 
AMERICAN BANDSTAND 172 85 ЈА 29 11 243 = 
MERICAN BANDSTAND: a PCS ^ 29 11 29||m THE NEWS-12.56PM 33 |172 179 вт 88 |A 3.0 10 251 
BENJLZAX & THE-PRINGE 22| 112 179 вт 88 |A 3.4 12 285 SAT. 12.56P З CBS CN B 4.2 14 352 
š cA B зв 1з 30 || THE News i26pm 32 | 168 174 вв вв |A 3.1 11 260 
at me à iod 30, cap А б mel ДЕ пт ds .  1.26P З CBS CN 8 38 13 318 
2 SAT.  11.30A 30 ABC СА B 50 18 419||LITTLES 45| 172 198 82 96 |А 3.9 15 327 
BISKITTS го |12 из s8 ав |A 39 14 327 de „бә 30 ABc | s ssl? 54 2 8 
в 38 14 3 : 
uo eedem i 199 201 98 98 |А 4.9 18 41 ре тш E 9 = 
UGS BUNNY/R0AD RUNNER 1 Я 
805 10 90A. 0 CBS СА в ав 18 402 МООА . , |. , 46 177 199 85 99 |a зз 18 PT 
BUGS Пане RUNNER 2 26195 197 96 95 |А 54 19 453 г 
: 8 | | меко: 26 197 әт |А 42 16 352 
Mars y 182 189 93 93 : ж is = "БАТ HISSA 4 ABC ON Be M M ae 
BUGS BUNNY /ROAD RUNNER з › 
11.30А 30 CBS СА в 53 19 444||MR. T 45 | 203 203 99 99 |А 6.2 22 520 
eril KANGAROO-SAT ав 128 128 вз e2 JA 6 10 50] do sm 30 nec CA | пао os as |È E. 
в y^ R ум ñ i i$ wala 25 a co PHORA: SO MAG А вазе 
S CHILORENS FILM FEST o’ { 
SAT. 1,30P 30 CBS Cl в $6 а 218 | NATL LONG DRIVING CHAMP(S) — 185 93 |A 4.3 13 360 
cas SPORTS sp, SAT 186 97 A 17 5 ell 25 
SAT. — 2.30P ©) TE ` NBC Major LEAGUE PRE GAME 18|197 206 99 99 |А 3.8 13 318 
CBS SPORTS SUN SPEC ED) 194 98 |A 4.3 12 360 AL e B- der и 39 
C 9 Л 
SUN. OOP 1205 Si MEC MAJOR LEAGUE BASEBALL „18| 197 206 99 99 |^ 2.3 7 g 
они `601Е-5АТ.(5) 187 ча A 29 9 243 2.18P 164 NBC SE в 65 22 545 
2 SAT. 5.18Р 42 NBC SE 2.18P 181 
"Аі ALBERT SHOW 168 174 88 88 |A 3.2 11 268 
CHANP HOMENS GOL F-SUN GO 198 96 |A 2.8 8 235 M B 38 13 318 
SUN.  3.00P 60 NBC SE 
15 KEY: A CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 
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© PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND AUG. 1984 REPORT 


r | NO. OF GRAM & | Мо ог | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME Mi $ STATIONS | COVERAGE PROGRAM NAME К STATIONS | COVERAGE FUNT m "M 
WK START WK STARI E| AUD. SHARE AUD. 
V oy TAE our ner ewka wc кт ико V ov УМ our мт ика мамкі WK 2] Y| % ° % (000 
WEEKEND DAYTIME CONT'D 
sms SM 5AT-11:30AM-3(S) 215 99 А 15.7 46 1316 
NEW SCOOBY 1 SCRAPPY DOO 29 | 199 199 99 99 |A 3⁄6 21 302 lS 11.304 420 ABC SE 
SAT. 9.00А 30 ABC СА B 4.5 21 377 sini OLYMS- SUN- 1:00PM -3(S) 215 99 А 18.5 48 1550 
b: PRE “SEASON FTBL -NBC(S) 198 93 |А h 20 654 SUN. 1.00P 300 ABC SE 
SUN. 4.00P 208 NBC SE 
SUNDAY МО 44 | 170 171 93 93 |A 3.1 16 260 
ONE TO GROW ON-8:28AM 33 | 187 187 95 95 |A 2.2 20 184 SUN. 9.00А 90 CBS N B 44 20 369 
SAT. 8.28A 2 NBC CN B 3.7 25 310 bas LORD OF- JUNGLE 26 | 194 195 96 96 |A 3.4 14 285 
ONE TO GROW ON-8:58AM 46 |196 196 97 97 |A 3.4 24 285 SAT. 10.00А 30 CBS CA B 4.4 17 369 
SAT. 8.58А 2 NBC CN B 4.7 24 394 
195, ЕЕК DAVID BRINKLEY 37 183 94 |А 4.2 15 352 
ONE ТО GROW ON-10:28AM 43 | 206 206 99 99 |А 7.6 31 637 11.30А 60 АВС М B 3.9 12 327 
SAT. 10.28А 2 NBC CN B 84 31 704 me WK-DAVID'BRINKLEY Sis) | 148 88 А 45 16 377 
ONE TO GROW ON-10:S8AM 45 | 200 201 97 98 |А 6.3 23 528 SUN. 11.30А 60 ABC N 
SAT. 10.58А 2 NBC CN B 7.5 27 629 
THUNDARR 144 140 80 74 |А 3.8 13 318 
ONE ТО GROW m 12: pan 30 |149 147 75 74 |А 4.2 15 352 SAT. 12.30Р 30 NBC ae B 4.7 15 394 
SAT. 12.28Р 2 NBC CN B 5.0 17 419 Dos STAKES(S) 201 98 |A .4 11 285 
PAC-MAN 46 | 177 198 85 99 |А 3.2 14 268 2 5.00Р 59 CBS SE 
SAT. 9.30А 30 ABC CA B 4.9 19 411 
Us с COURT TENNIS-SAT(S) 194 98 А 1,2 3 101 
PGA CHAMPIONSHIP- АТС 202 99 [4 45 14 37|| 19 3.33P 146 CBS SE 
2 SAT. АВС SE US CLAY COURT TENNIS SON | 195 99 A 14 93 Шш 
PGA CHAMPIONSHIP. SNO 203 99 |А 6.0 15 503 1 SUN. 3.30P 150 CBS SE 


2 SUN. 3.30P 270 ABC SE 
bot FURTHER ADVENTURES 43 198 96 |А 4.9 18 411 
2 SAT.  11.00A 30 ABC CA B 5.3 19 444 
PUPPY FURTHER ia LN 171 81 A 4.0 14 335 

1 SAT. 11.00А 30 ABC CA 
МЕ RICH 46 | 192 193 98 98 |А 2.9 21 243 
8.30А 30 АВС СА B 3.8 20 318 
+ Тє AMAZING CUBE 46 | 177 199 85 99 |А 3.9 16 327 
ЗАТ. 10.00А 30 ABC CA B 5.8 22 486 
SATURDAY SUPERCADE 46 | 195 197 95 95 |A 2.5 16 210 
8.30A 60 CBS CA B 4.5 22 377 
однос Leg 8:25AM 29 | 193 192 95 95 ЈА 2.2 20 184 
25А 4 АВС CN B 3.3 22 27 
SHIRT TALES 46 | 196 196 97 97 |A 2.9 21 243 
ЗАТ, 8.30А 30 МВС СА B 4.3 23 360 
SMURFS 1 45 | 206 206 99 99 |А 4.2 24 352 
SAT. 9.00А 30 NBC СА B 6.0 27 503 
‘SMURFS IL 45 | 206 206 99 99 JA 5.6 26 469 
ЗАТ. 9.30А 30 МВС CA B 7.6 30 637 
‘SMURFS Ш 45 | 206 206 99 99 JA 7.2 30 603 
SAT. 10.004 30 NBC CA B 8.4 31 704 
ЕЛИ 1 44 | 150 149 75 74 JA 4.9 18 411 
11.30А 30 МВС CA B 5.4 19 453 
SPIDERMAN/HULK 2 41 | 149 148 75 74 JA 4.5 16 37 
SAT. 12.00N 30 NBC CA B 5.4 18 459 


17 KEY: As CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


А-2 


7:00 7:15 7:30 7:45 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


8:00 


8:15 8:30 


EVE. MON. 


10:00 10:15 


AUG. 6 


10:30 10:45 


9:30 9:45 


TOTAL AUDIENCE 42,740 
(Households (000) & %) 51.0 
MON. 00PM-3 
ABC TV үө 
AVERAGE AUDIENCE 20,200 
(Households (000) & %) 24.1 14.7* 18.7* 23.58 ЖЫ 28.2* 29.8* 29,2* 27.1* 
ү SHARE ОР AUDIENCE % 44 30 * B 4555 45 * 47 * 48 * АТ 46 * 
AVG. AUD. BY 4 HR. % 14.3 15.1 pum PCOM 23.2 23.8 25.1 “259 201.9 28.4 29.6 29.9 30.0 28.4 27.5 26.7 
E A Rane %) { 11,820 10,560 9,720 13,830 
jouseholds 14,1 12.6 11.6 16.5 
+— SCARECROW & MRS. KING —— ONE DAY АТА NEWHART e CAGNEY & LACEY —— 
Е CBS TV (в)(50) TIME (R) (я 
(R) 
AVERAGE AUDIENCE { 8,130 8,800 8,380 10,390 
K (Households (000) & %) 9.7 9.0* 10.5% 10.5 10.0 12.4 11:97 12.9% 
SHARE OF AUDIENCE % an 16 * 18 * ҮП 16 21 20 * 220 
AVG. AUD. ВУ \ HR. % 8.5 9:519 105211 10:8 10.1 10,9 9:919 1023 11.3 12.4 13,1 12.7 
1 TOTAL AUDIENCE í мето 11,230 
(Households (000) & %) Т.5 13.4 
—— c MONDAY NIGHT MOVIES. — — ————— 
N BC TV ОН THE RIGHT TRACK(R) 
(50) 
AVERAGE AUDIENCE í 7,790 7,630 
(Households (000) & %) 9.3 8.4* 9.4* 9.9% 9.65 9.1 8.8* 9.5* 
SHARE OF AUDIENCE % 16 їз К 16 * 16 * 1505 


AVG. AUD. BY М HR. % 


TOTAL AUDIENCE 1 
(Househclds (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


2 | 2 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY W НА, % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY“ HR. % 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 МК. 2 


U.S. TV "Households: 83,800,000 


ю х m m x 


8.1 8.8 9:3 


30,250 
36.1 


e &MA T6 GLORY —— 


20,780 
24.8 21.4* 
44 AL 


11,980 
14.3 


95 10.2 9.6 9.9 9.4 8.4 


23,720 


XXIII OLYMPIAD HIGHLIGHTS. 


(50) 


18,770 
24.1* 26.4* ОТЖЕ ¿2224 T 22.9% 22.0* 
9 


13,580 
16.2 


0,810 
9.1" 9.8* 14213, 221908 2276* 13.2* 
16 * TQ 18 * 23 ao ^ 23. * 
9.2 9.6. 10,0 11.1 11.2 Оле 2:9 433 Misha 
14,830 


<— TV BLOOPERS & PRAC. JOKES — —— NBC MONDAY NIGHT MOVIES о 
(А0050) 


RAGECR) 


For explanation of symbols, See pagë А 


EVE.MON. AUG.13, 1984 


Mt Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. TUE. AUG.7, 19 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 { 1 3 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE 40,730 
(Households (000) & %) 48.6 


ABC TV 


AVERAGE AUDIENCE 18,020 
(Households (000) & 96) 21.5 13,4* 16.3* 20.2* 28:9 23.5* 24.5* 25.8* 24.8* 
SHARE OF AUDIENCE % 39 2B зе» a9 39 * Sone 40 * Lo 41 * 
W AVG. AUD. BY % НЕ. % 12.9 13/8 15:5 11:2 19.7 20.6 22.1 22.5 24.2 22.8 24.3 24.7 26.2 25.4 24.7 24.9 
7,710 16,840 
Е (Households (000) & %) 9.2 20.1 
AFTERMASH ^ e tBs TUESDAY NIGHT МО — 
E CBS TV a» BARE ESSENCE PT-ICR) 
(50. 
AVERAGE AUDIENCE í 6,290 8,800 
K (Households (000) & %) 7.5 10.5 7.9* 10.6* 11.2* 11.6* 11.0* 
SHARE OF AUDIENCE % 14 17 14 * 175 18 * т 19 * 
AVG. AUD. BY И HR. % 7.6 Toa: 7.2 8.7 TOTS 10.8 10.9 11.4 Bron) 11.7 112 10.3 
1 TOTAL AUDIENCE í 15,670 14,670 13,070 
(Households (000) & %) 18.7 17.5 15.6 
— P TEAN ——— RIPTIDE — + REMINGTON STEELE — 
NBC TV (tes, 
AVERAGE AUDIENCE í 11,150 10,560 9,720 
(Households (000) & %) 13.3 48935 14.5* 12.6  12.3* 12.8* 11.6 11.4* 11.7* 
SHARE OF AUDIENCE % 24 DM 25 * 20 20 * ора 19 19» 20 * 
AVG. AUD. BY М HR. X 08 |426 |144 tase, | 122 |124 ал 120 ПЕК 418 12329 114 


TOTAL AUDIENCE 
шш QU) к) Ñ в p imr 


FOUL UPS, THREE'S COMPANY ABC MOVIE SPECIAL 
ABC TV dui ч) 


AVERAGE AUDIENCE { q 


8,300 8,630 9,300 
(Hecht MINE 9.9 10.3 lll 10.2% 11.0* 11.9* 11.5* 
W AVG AUD. BY X HR š 19 19 20 18 * 19 * 21 * 21 * 
. AUD. . 9:0 зол ПИ 103 100 307 113 100 11:7 ма 116 
Е (oisi oo) è %) { ko Dia э 
jouseholds " б 15. 
AFTERMASH — DOMESTIC LIFE  «— CBS TUESDAY NIGHT MOVIES. ——ə-— ——. 
E СВ $ ТУ (R)CS0) THE PATRICIA NEAL STORYCR) 
AVERAGE AUDIENCE ( 7,120 6,200 7,880 
К и (000) A W, + 8.5 7.4 Ири клр 9.3* 10.1* 10.0* 
13 17 14 * 16 * 18 ^ 18 * 
AVG, AUD. ВУ HR % 8:4' 8.0 ШО т.р 7.9 8.4 8.9 9.8 10.3 10.0 10.1 10.0 
2 И О gw 17,850 19,270 16,680 
(Households (000) & %) 21.3 23.0 19.9 
— r à TEAM —— — RIPTIDE — e REMINGTON STEELE —— 
МВС ТУ (в)(50) (R)XSD) (в) 
AVERAGE AUDIENCE { 12,990 14,670 13,320 
(Households (000) & %) 18.5 14.2% 16,8* 17.5  16.7* 18.3* 15.9  16.0* 15.7% 
SHARE OF AUDIENCE % 29 28 * 31* 30 29 * зік 28 28 * 29 * 
AVG. AUD. BY М HR. % 13.4 14.9 ЧБ 16.1 17.3 18.2. 18.5 16.2 15.9 15:99 MM 


УК, Ü 54.1 53.5 54.6 56.9 59.7 60.9 61.9 63.2 
K. 2 49.8 50.1 52.0 | 53.6 1 56 57. 58. Я 
louseholds: 83,800,000 For explanation of symbols, See page A 


А-5 ; EVE.TUE. AUG.14, 1984 


EVE.WED. 


10:00 10:15 


AUG.8, 19 


10:30 10:45 


A-6 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 


8:45 9:45 


TOTAL AUDIENCE { 43,320 
(Households (000) & %) ӨТ 


АВС ТУ 


(шн (0) à 3) { L: 16.7* 20.6* 21.8* 24.9* 26.9* 26.6* 26.9* 
SHARE ОР AUDIENCE X 42 зі я 38 * 41 * 41 * 43 * 45 * 44 * 45 * 
W AVG AUD. BY Y HR. X — 13.8 14.7 161 17.2 — 20.0 21.1 20.8 22.7 247 25.2 26.4 27.4 26.7 26.4 21.1 26.7 
E REM. { Z Я 
EN On EM 688 WEDNESDAY NIGHT NOVIE —— 
E CBS TV (80) BARE ESSENCE PT.2(R) 
K поши бй) { ea Soyan n" Ur rA 10.8. пы, ine 
SHARE OF AUDIENCE % 14 86% 
AVG. AUD. BY % HR. % T3. 6&4 16 79. Ж ИШ; 1.7 110 L5 11.8 оа 1216 
l “Torat AUDIENCE 11,150 11,230 12,150 9,970 
(Households (000) & %) { 13.3 13.4 5 е ST. ELSEWHERE —— 


DOUBLE TROUBLE ДЕНГЕ B FACTS oF LIFE 
(А 


N BC TV ү” ES 


(а) 


9,300 9,640 10,310 7,710 
(Households (00) & 9) { ui 11.5 12.3 10.9 9.2 9.2% 9,37 
SHARE OF AUDIENCE % 2i 21 21 18 16 15 * 16 
AVG. AUD. BY V, НВ. € DOWER us СОЛА Aum ARON, дт por M М сеа 09:4 
MESS { sg ge gn 
ABC TV Te Е НЕ 
(RD) D (R) 
AVERAGE AUDIENCE 
9,800 11,560 8,970 
ошаш (000) 50) { 11.7 10,5* Wee 13:803 19.0" 14.6* 10.7 11.4% 9.9% 
SHARE OF AUDIENCE. % 25 23" 26 ^ 26 25% 2p* 20 21 * 19 * 
W AVG. AUD ин % 9.0 11.1. ПАИ 19.1 12.5 19.5 14.29 14.9 11 11.4 102 9.6 
——— ÀÀáÀ— — Á— HÀ — —— ЕСО e аро JJ 721 2 
Е шшш (oo & o ` юре "HS 
(Households ) . H 
— CBS WEDNESDAY NIGHT MOVIE с 
E [t BS TV (50) WORD OF HONOR(R) 
AVERAGE AUDIENCE { 6,870 11,060 
K Households (000) & %) 8.2  8,9* 8.2" 13.2 |9.7* 12.5% 14.8% 15.8% 
SHARE OF AUDIENCE % ie 118 = И *^ C MEN 23 * 27 * 30 * 
AVG. AUD, BY W HR. % Su une sh heo i935 HUN Bo 156 deii 
2 Тот ] 11,560 10,980 12,490 11,230 11,650 
(Households (000) & %) 13.8 1871 14.9 13.9 


+————$71. ELSEWHERE —— 


DOUBLE TROUBLE JENNIFER SLEPT FACTS OF LIFE 
(а) (я) 


МВС ТУ (я) О, 


AVERAGE AUDIENCE { 9,300 DS 11,150 8,460 

(Households (000) & %) 11.1 m 13.3 10.1 10.1* 10.1% 
SHARE OF AUDIENCE % 24 Ta 19 19 198 
AVG. AUD. BY 4 HR. % 10.2 11.9 1$. Л 12.0 13.9 10.1 10.1 10.2 10.0 


V Households: 83,800,000 For — of — Se e ^ 


"T EVE.WED. AUG.15, 1984 


A-8 


TOTAL AUDIENCE 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY % НВ. % 


= x m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 


тә = m m = 


(Households (000) & Ж) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ НЕ. % 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:00 


EVE. THU. 


10:00 


AUG. 9 


7:15 7:30 7:45 8:00 8:15 8:30 9:45 10:15 10:00 


41,480 
49.5 


18,440 
22.0 14.1* 17.4* 20.8* 23,1* 24.5* 25.3* 27.8* 26.7* 
43 31 * 38 * 42 * 43 * 43 * 44 * 48 * 47 * 
13.7 _ 14.5 . 16.6 — 18.1 20:35 21:3 23.6 05.1. 23.9 24.9 25.7 28.5 27,1 26.9 26.5 
10,810 12,020 10, 40 
12.9 15.3 12.7 


амни, Р.І. 


SIMON & SINON —— e KNOTS LANDING —— 
(RSD) (R) (R) 


7,630 9,64 ‚460 
9.1  8.5* 9.8* 11.5 11.0* 19.0* 8.9 8.7* 9.1* 
17 16 * 18* 20 19 * 20* 16 15 * 16 * 
ВШ ай. ат огах ШАШУ Пт 122. тй твт ео Сөя 
9,300 10,220 9,970 9,550 11,730 
11.1 12.2 11.4 14.0 
GIMME A BREAK FAMILY TIES “CHEERS NIGHT COURT  e— HILL STREET BLUES — 
(RX(50) (R) (R) (R) 
7,790 8,460 8,380 8,380 8,040 
9.3 10.1 0.0 10.0 9.6 9.0* 10.2* 
18 18 17 17 17 16 * 18 * 
8.8 9.8 10.1 10.2 9.6 10.4 9.8 10.2 8.9 9.1 10.0 10.5 
10,480 22,040 
12.5 26.3 
— M — ài — 
(50) 
6,290 9,220 
7.5 7.5% TS" "11.0. "8.7* 12.7* 
14 15* 14 * 2 15 * 24 * 
СО: Pay 8:31 90 10.0 | 10.7. 13.2. 12.6. 125 12.8 
11,900 14,250 14,080 
14.2 17.0 16.8 
— ww. P.I. — Pn & SINON — — KNOTS LANDING — 
(®)(50) (в) (R) 
8,460 10,390 10,560 
0.1  9:3* 10.8* 12.4  12.0* 12.8* 12.6  12.3* 12.9* 
19 19 * 20% 21 20 21* 23 22 * 24 * 
9:2: 95 | Ой 11.5 80.5 127 asso. 1232209 155 12.9. 12.9 
9,390 9,220 10,060 8,800 15,590 
11.2 11.0 12.0 10.5 18.6 
GIMME A BREAK — FAMILY TIES CHEERS NIGHT COURT — HILL STREET BLUES — 
(R) (в)(50) (R) (R)(SD) (R) 
7,370 7,960 8,300 7,540 11,310 
8.8 9.5 9.9 9:0 13.5 12.8% 14.2* 
18, 1, 25 23 * 27 * 
9.4 9.8 a7 iow | @ в зл 19.4 13.3 14.0 14.3 


HOLDS USIN 
(See Def. 1) 
U.S. ТУ Households: 83,800,000 


А-9 


For т of symbols, See page А, 


EVE.THU. AUG.16, 1984 


10 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. AUG.10, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 $ 1 + š 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 39,050 
(Households (000) & %) 46.6 


ABC TV 


(оше а a пе 16.1* 19.2* 20.9* 22.6% 25.2" 22.9% 23.0% 
SHARE OF AUDIENCE X 41 — 31 * 37 * 42 * 43 * 43 * 46 * 1 n 
W AVG. AUD. BYM HR % 12.5 13.6 15.9 16.4 18.8 19.6 20.4 21.3 22.4 22.8 24.4 26.1 23.3 22.6 231 22. 
„МА ИН l. LC NEL NN -E A А 
E TOTAL AUDIENCE | 9,550 9,220 7,960 
(Households (000) & %) 11. я Е DALLAS — — FALCON CREST — 
E CBS TV (в)(50) (а) 
5,610 
Е "on bo 6.6* 8.0* 6,820 7.9% 8.05 6.7 6.5% 6.8* 
K (SHARE OF AUDIENCE Ж 15 14 * 16* 14 15 * 14* 12 12 * 13 * 
AVG. AUD. BY V HR. % ао вз me aa | М В тон 6 о 6.3 вео ва 
1 Toral AUDIENCE 8,880 14:580 
10.6 17.4 
(Households (000) & %) { QM IST BON LE ОЕ THE MEEK-FRI DA ny 
(RCSD) FOR LOVE AND HONOR(R) 
NBC TV E 
AVERAGE AUDIENCE { 2D ve nm 93299 med E 10.3* Toia" 
C SHARE OF AUDIENCE x 15 15 * 4* 18 16 * 16 * 18 * 20 * 
AVG. AUD. BY ⁄ HR. % o p quum 22 о I pt 
TOTAL AUDIENCE 
(Households (000) & %) { кр ed E 33905 
BENSON WEBSTER  e——— BLUE THUNDER —— МАТ HOUSTON —— 
ABC TV (а) (RCSD) (aso) (в) 
AVERAGE AUDIENCE 
10,140 12,740 10,140 11,400 
и. Í 12.1 15.2 12.1 ' 11.4* 12.7% 13.6 13.0% 14.2* 
$ a 5 
W Ау. AUD. BY НВ. % 7 32 24 23 25 28 27 30 
TOTAL AUDIENCE { 12,230 15,080 12,150 
Е Households (000) & %) 14.6 18.0 14.5 
CBS TV M COMEDY. Е А А =Z s= FALCON. CREST aS 
Е (50) (я) (R) 
AVERAGE AUDIENCE ( 7,210 10,810 8,800 
K Households (000) & %) 8.6 8.9% 8.4* 12.9 12.4% 13.4% 10.5 10.3* 10.7* 
SHARE OF AUDIENCE % 19 20 * Ібн 2 25 * 26 * 22 оі» 22 * 
AVG, AUD. BY V НЕ, % 30 35 ИЕ пи ео 15.0. 13.5. пев 09.1. а 11.3 
р ХЕ ЦИ ОИЕ ВОЕН ШЕНИЕ 8 p... ull D NE 51 104 111 
2 "TOTAL AUDITNGI [ 16,260 


(Households (000) & %) 


NBC TV 


HASHINGTOI 
dig] O ON 


SHARE OF AUDIENCE % l4 14* 13 " 12 * 12 * 15 * 16 * 
‘See Def. 
For explanation of symbols, Ser en 


AVERAGE AUDIENCE { 5,700 
(Households (000) & %) 
AVG, AUD. BY ⁄4 HR. % 6.1 5.8 6.0 5.9 6.0 5.7 5.5 6.4 Tê 1:5 8.0 8.2 
f. 1 мк 2 143.0 [43.9 | 42.9 | 43.7 44.2 | 46.0 | 46.9 | 48.0 49.3 | 49.9 | 51.1 50.9 49 48 4 4 
U.S, TV Households; 83,800,000 
ГЕТ ЕМЕ. РКІ. AUG.17, 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. ЗАТ. AUG. 11 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 39,300 
(Households (000) & %) 46.9 
SUMMR OLYMS-SAT- 7 00PH-3 


ABC TV (7:00-11:0904)(1] 509-12: 01AM) 


AVERAGE AUDIENCE { 18,440 


(Households (000) & %) 22.0 17.6% 20.5% 21.7» 22.0% 21.6% 23.2% 24.18 25.27 
SHARE OF AUDIENCE X 45 42 * 45 * 46 * 45 * 43 * 44 * 46 * 48 * 
W Аус. А00. вум HR. % 17.2 18.0 20.0 21.0 21.8 215 21.5 22.4 220 21.6 23.0 23.4 23.9 24.3 25.1 25.4 
ищи ——— É—————————————-— 
TOTAL AUDIENCE | 5,610 11,150 
E (Households (000) & %) 7 13.3 
e CBS SATURDAY NIGHT v£ — 
Е C BS TV D AVALANCHE EXPRESS(R) 
AVERAGE AUDIENCE 3,350 5,110 
K (Households (000) & %) 4.0 — 3.7* аак 61 — 5.7" 6.0% 6.6% 6.28 
SHARE OF AUDIENCE % 8 7> И ре 11 13 12 
AVG. AUD. BY ⁄ НЕ. % s Е ЕН 5 68 5.7 __ 6:4 Ger 6:5, E 956 
1 orai AUDIENCE 8,630 9,130 9,130 8,970 9,970 
(Households (000) & %) { 10.3 10.9 10.9 10.7 gg 
DIFF'RENT — SILVER SPOONS BOSOM BUDDIES MAMA'S FAMILY —— BOONE — 
N BC TV SIRE SAT: (RXSD) са) (а) 
AVERAGE AUDIENCE 7,540 7,630 7,540 7,460 6,960 
(Households (000) & %) { 9.0 3.1 9.0 8.9 Вр 97597 8.0% 
SHARE OF AUDIENCE % 18 18 17 17 T 5 
AVG. AUD. BY % HR. % 8.3 9.6 8.8 9.4 8.8 973 8.9 8.9 Tot 7.8 8.4 9.3 
TOTAL AUDIENCE 
(Households (000) & %) { 111230 k 157620 
а) —T.:. HOOKER —— —— LOVE BOAT —— e FANTASY ISLAND —— 
ABC TV ‹®)(50) (RCSD) » 
AVERAGE AUDIENCE 
8,300 11,480 11,150 
Arr А-8 { 5.3* 3.9 9.2* 10.7* 13.7 12.7% 14.7* 13.3 13.3* 13.4* 
W AWA BYW HR % 1“, 23 22" UM в v 30* 26 29% 29 х 
. AUD. . 5.3 9.0. 9,4. 10.2109 12.4 129 145 15.0. 19021193 33:1. LIS: 
TOTAL AUDIENCE | { 8,130 16,510 
E Households (000) & %) 9.7 19.7 
— Al nour — CBS NFL PRE-SEASON FTBL 
Е CBS ТУ (s) SAN FRANCISCO VS, SAN DIEGO 
AVERAGE AUDIENCE { 4,860 5,700 
K (Households (000) а 4) 5.8 — 5.6* 6.0* 6.8 6.2* 6.4% 7.5% 7.7% 
SHARE OF AUDIENCE % j$ RS io 5 0457 14 * 16 * 17> 
AVG. AUD, BY W HR. % 5.6 $6 | ОЕ еа М.Г LE тв 
2 8,880 10,310 9,640 9,050 9,800 
(Households (000) & Ж) 10.6 12.3 11.5 10.8 iT 
DIFF'RENT SILVER SPOONS BOSON BUDDIES — MAMA'S FAMILY 
NBC TV псу (RX80) (я) (в)(50) 
AVERAGE AUDIENCE =f 7,540 8,880 8,210 7,790 5,950 
(Households (000) & %) 9.0 10.6 9.8 9.3 ME e 7.1* 
SHARE OF AUDIENCE % 21 23 20 19 15  15* 16 * 
AVG. AUD. ВҮЙ HR. % 6.2) от o 90 эв 93 95 14 T ты ы 


For explanation of symbols, See page А. 


Pa t RC EVE.SAT. AUG.18, 1984 


еи 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.11, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:46 


TOTAL AUDIENCE { 2,510 14,160 
(Households (000) & %) 0 16.9 та 
АВС ТУ (0р) (1222 12АМ) 
AVERAGE AUDIENCE 2,510 7,960 
(Households (000) & %) { 22.5* 21.4* 3.0 9.5° 11.1% 9.7* gias — 6.8* 
SHARE OF AUDIENCE % 45 * 48 * 14 37 35 * 37 * 39 * 35 


AVG. AUD. BY М НА. 96 2050 72210 101 шоу 18.0 9.1 11.6 1020 10.0 9.3 9.1 8.4 6.8 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. 9€ 


TOTAL AUDIENCE { 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG, AUD. ВУ М НА. % 


= = m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV ae 


SAT. 
AVERAGE AUDIENCE E 
(Households (000) & %) 4.7 
SHARE OF AUDIENCE % 13 
W Аус. AUD. BY ⁄ HR. % 4.7 
TOTAL AUDIENCE { 
Ë — (Households (000) & Ж) 
CBS NFL = 0! 
Е e B S TV SAN FRANCISCO VS SAN DIEGO 
AVERAGE AUDIENCE { 
K (Households (000) & %) 6.6* ciis 6.6* 
SHARE OF AUDIENCE. % 15 * l6 *  18* 
AVG, AUD, BY W НА, % 7.2 6.0 6.1 6.6 6.6 
2 "TOTAL AUDIENCE { 9,130 
(Households (000) & %) 10.9 
— SATURDAY NIGHT ——ryF 
NBC TV св Е оон 
AVERAGE AUDIENCE — | 4,940 
(Households (000) & %) 5. 6.9* 5.9* 4,4^ 
SHARE OF AUDIENCE % 18 19 * 19 * 16 * 
AVG. AUD. BY V HR. % 69 6.8 6:4 (5.3 БИ bat 


TV HOUSEHOLDS USING ТУ WK { 
(See Def. 1) WK. 2 


48.8 "i | 38.1 28.1 25.0 21,5 19 17 14.3 12.4 ilg 9.5 
43,6 i 6 30.0 27.0 24.7 21.9 19.9 17.7 15,8 13.6 12.4 10.6 2.9 
US TV Households: 8300.00 | 
АС НЕВА т. ABC, (12:17-12: 32AM)CS) Fer explanation of унш ООО 


каз ЕМЕ.ЗАТ. AUG.18, 1984 


7:00 


7:15 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


7:45 


7:30 8:00 8:15 8:30 8:45 


EVE.SUN. AUG.12, 1984 


9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY И HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY % HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. ВУ % HR. 


{ 


— x m m = 


{ 


% 
% 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


дм AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG, AUD. BY % HR. % 
TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUI О x 

AVG, AUD, BY W НА. € 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY М НЕ. % 


ою ж т гт x 


45,340 
54.1 


24,220 
28.9  21.2* 23.9* 25.0* 26.1* 
53 45 * 49 * 48 * 47 * 
20.2 20.3 23.6 24.3 25.1 25.0 25.9 26.4 
12,570 7,710 7,210 
15.0 8.6 
—— $0 MINUTES ——ə. Ж Ar ATA GOODNIGHT, 
<) TIME(B) BEANT 
(RSD) (а) 
8,880 6,290 5,870 
10.6 10,1 na; 75 7.0 
21 20 * 21* 14 12 
9.5 10.8 11.4 10.9 акт [и Da 
5,200 10,480 
6.2 12.5 


28,5* 32.2* 34.4* 32.1* 
49 * 52 * 55 * 53 * 
28.1 28.9 31.3 33.2 35.0 33.8 32.6 31.7 
9,050 8, 259 12,320 
10. 14.7 
JEFFERSONS ur. e—— TRAPPER JOHN, M.D. — 
(R) (R) (R) 
7,540 7,290 8,460 
9.0 8.7 10.1  9.4* 10.9* 
15 14 16 15 * 18 * 
БЫ 93 18.2 92 8.8 10.1 10.8 10.9 
14,830 
17.7 


e—— SUMMER SUNDAY USA ——> КОНТ RIDER ———,  —— NBC SUNDAY NIGHT MOVIE ————- 


(RX(S0) 


LITTLE DARLINGS(R) 
(50) 


2,680 7,370 8,040 
32008 pee 3.2* 8.8 7.8% 9.8* 9.6  8.8* 9.3* 9.8* 10.3% 
6 6 * 6 * 15 14 * Ub DS 14 * 15 * 15 * lie 
325. ов Pe Tes 1:987 850 | 9:3' 1 10:3 8.6 9.0 9.3 9.3 9.7 9.9 10.1 10.4 
12,320 20,530 
14.7 24.5 
PGA CHAMP IONSHIP-SUN — HARDCASTLE & MCCORMICK — «————————————— ABC SUNDAY NIGHT MOVIE ——ə ————, 
201: 00P^ ‹в)(50) THE м ыу 
8,63 11,230 
Tett 8.6* 10,3 9,6% 11.0* 13.4 11.4% 12.6* 14.5* 15.1% 
17 * 19000 Mal 20 * 22* 25 21 * 23 * 26 29 * 
1.5 Я 8.6 8. PR 29 
19,860 11,650 12,400 14,080 18,350 
23.7 13.9 14.8 16.8 21.9 
e 60 MINUTES —— ONE DAY AT A JEFFERSONS ALICE —— TRAPPER JOHN, N.D. —— 
(в) TIME (a) (а) а) 
(RSD) 
13,990 9,890 10,810 12,230 12,650 7,790 
16,7 15,75 17.7% 11.8 12.9 14.6 15.1  14.1* 16.1* 9.3 
36 34 * 38 * 25 26 27 27 26 * 29 * 18 
113. 018.2 175 leo 115 12.1 100 13.7 14.2 150 137 144 159 164 98 118.9 
4,190 21,120 
5.0 25.2 
(1) SUMMER SUNDAY USA NBC SUNDAY NIGHT MOVIE 
(or) тдан ENG УШЫ 
2,770 9,390 
3.3 11.2 8;7* 6,9" 11.9* 12.6* 14.6" 
21 18 * 18 * 22 23 * 280 * 
TO d$ э. AERES | LES 10.4 19.1  12:4' 12,9 147 6 


dS ЕД Р улт! VS LOS ANGELES,NBC(4:00-7:28PM)(S) 


A-17 


For explanation of symbols, fes page A 


EVE.SUN. AUG.19, 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 32.1* 32:2* 29.6* 298718 . 

SHARE OF AUDIENCE % 5005 63 * 65 * (oe 32 

AVG. AUD. BY 4 HR. % 31.6 32.6 33.0 31.4 30.4 28.8 29.3 26.7 3.5 3.1 


OTAC AUDIENCE { 3,350 
(Households (000) & %) 4.0 


CBS TV E 


AVERAGE AUDIENCE { 3,270 
(Households (000) & %) 3.9 
SHARE OF AUDIENCE % К 
AVG. AUD. BY М HR. % 3.9 


TOTAL AUDIENCE í 1,840 
ee NBC LATE NIGHT MOVIE 
— p ===, 
FORBIDDEN PARADISE(R) 
NBC TV ton 
AVERAGE AUDIENCE í 840 
(Households (000) & %) 1.0 


SHARE OF AUDIENCE % 3 3* 3* gw 
AVG. AUD. BY И HR. % 1.4 Lu Lil 1.0 1.0 .9 md 6 


= = m m = 


TOTAL AUDIENCE 
(Households (000) & %) ( 9:940 


ABC 
ABC TV fe 
p 
AVERAGE AUDIENCE : 
comes (NO) R3) L 35 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 4.4 
l 
TOTAL AUDIENCE { 4,360 
(Households (000) & %) 5:2 


CBS TV E 


AVERAGE AUDIENCE { 4,190 
(Households (000) & %) 5.0 
SHARE OF AUDIENCE % 11 
AVG, AUD, BY 4 HR. % 5.0 


TOTAL AUDIENCE { 1,760 
(Households (000) & %) 2.1 


NBC TV THE ed ы ifi rm 
(susri uy E 


тә x m m ж 


185-1 SAMO 
AVERAGE AUDIENCE ( 840 
(Households (000) & %) 1.0 In 1.0* 1.0* 
SHARE OF AUDIENCE % 5 5 * 
AVG, AUD. BY Y, HR. % Li 1.1 8 
WK. 2 


TV HOUSEHOLDS USING 53.3 [50.1 [46.0 
44.9 [40.4 [33.8 
U.S. TV Households: 83,800,000 For explanation of symbols, $ ae А 


(See Def. 1) 
А-19 EVE.SUN. AUG.19, 1984 


AUG.12, 1984 — — 


= = m m = 


кю ж mom = 


" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.6-10, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 — 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 3, ue 5, о 
(Households (000) & %) 
e— GOOD MORNING, м. 730 — e— GOOD MORNING, IG > 


АВС ТУ (С0-0Р) (PARTIGIPATING) (С0-0Р) (PARTICIPATING) 
AVERAGE AUDIENCE { 3,020 4,270 
(Households (000) & %) 3.6 5.1 
SHARE OF AUDIENCE % 26 24 
AVG. AUD. BY % НА. % 3.4 3.8 5.0 Dae: 
oni a ý { 3, 020 3,350 4, E 5, m 
louseholds 3.6 4.0 
C BS TV CBS NN NEWS CBS M NEWS. ur 57 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE { 2,510 2,680 4,110 4,610 
(Households (000) & %) 3.0 3.2 4.9 E 
SHARE OF AUDIENCE % 20 15 19 20 
AVG. AUD. BY % НВ. % 2.9 3.0 3.0 9.3 4.7 5.2 5.3 5.6 
TOTAL AUDIENCE í 3,020 4,020 5,870 4, m 
(Households (000) & %) 3.6 4.8 7.0 
«———— TODAY SHOW-7.30AM ———» «————— TODAY SHOW-8.30AM —— FACTS OF LIFE site OF THE 
N BC TV (C0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) WF CENTURY 
AVERAGE AUDIENCE { 2,350 3,270 4,860 4,190 
(Households (000) & %) 2.8 3.9 5.8 5.0 
SHARE OF AUDIENCE % 19 18 22 19 
AVG. AUD. BY у НВ. % 2.7 2.9) 3.7 4.0 5.4 6.2 5.0 5.0 
— => = — 
кинет, d sn 
'4.9 6.0 
e— GOOD MORNING, AMERICA-730 — <— GOOD MORNING, AMERICA-830 — 
A B e TV (CO-OP) (PARTICIPATING) (CO-OP) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) { 25080 gu 
SHARE OF AUDIENCE % 26 23 
AVG. AUD. BY И HR. % Ge Б Pes s 
TOTAL pg a { 2,770 2,850 5,030 5,200 
(Households (000) ) 3.3 3.4 6.0 6.2 
CB S TV CBS Nm NEWS CBS MN NEWS $25,000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE { 2,260 2,350 4,110 4,440 
(Households (000) & %) 2.1 2.8 4.9 5.3 
SHARE OF AUDIENCE % 18 14 20 21 
AVG. AUD. BY A HR. % 2 2.6 em 2.8 4.7 Bre. 5.2 5:5 
3,350 4,020 5,700 4,780 
(Households (000) & %) 4.0 4.8 5.8 S 
— TODAY SHOW-7.30AM —— , e— TODAY SHOW-8.30AM — —. FACTS OF LIFE — SALE OF THE 
N B C TV (60-0) (PARTICIPATING) (CO-OP) (PARTICIPATING). МЕ CENTURY 
AVERAGE AUDIENCE { 2,510 3,270 
(Households (000) & %) 3.0 3.9 


SHARE OF AUDIENCE % 20 
AVG. AUD. BY % НВ. % 1.0 


iol HOLDS USIN 
(See Def. 1) 
U.S. TV Households: 83,800,000 For explanation of symbols, 800 page A 


Men DAY MON.-FRI. AUG.13-17, 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.6-10, 1984 Ҹ 


00 11:15 11:30 11:45 1:00 


TOTAL AUDIENCE í 10,140 8,970 
(Households (000) & %) 


10.7 
ABC TV (S) (OP) ( OP) LL NY CHILDREN SPEC. ONE DIRE TO: LIVE 
MITEN 
1 


AVERAGE AUDIENCE { 7,960 7,370 
(Households (000) & %) 9.5 9.34 8.8 8.7% 
SHARE OF AUDIENCE % 30 —29* 28 27s 
W лус. AUD BY 4 HR. % o5 вв вт 189 
Е TOTAL AUDIENCE Í бш 8,880 10,060 7,880 
louseholds 3 s 9.4 
PRICE 13 PRICE 15 +— YOUNG AND THE RESTLESS — «———— AS THE WORLD TURNS — CAPITOL 
CBS TV RIGHT 1 RIGHT | 
E (SD) 
AVERAGE AUDIENCE f 6,030 7,630 7,120 5,950 4,690 
K Households (000) & %) 1.2 9.1 8.5 8.5* ES 71 т 7.1* 5.6 
SHARE OF AUDIENCE X — 26 31 7 28 * ma o ш> 22* 18 
AVG. AUD. BY HR. X 67 76 Вв 9.3 ж 55 | 71 025 Wr | 599 3$ 
l Torni AUDIENCE { 7830 6,370 ШИП 3,600 8,300 6,370 
(Households (000) & %) 9. 4.3 9.9 7.6 
WHEEL OF "RABBLE “Glee RENT SEARCH FOR — e—— DAYS OF OUR LIVES —— — ANOTHER WORLD — 35 
NBC TV FORTUNE STROKES M-F TOMORROW (50) 
AVERAGE AUDIENCE { 6,450 5,450 3,350 2,930 6,450 4,860 
(Households (000) & %) 7.7 6.5 4.0 3.5 LOO т.а" 7.9% 5.8 5.8% 5.8* 
SHARE OF AUDIENCE X 28 22 13 11 23 22% 2à* 16 — 18* 18 * 
ANG. AUD. BY W HR. % 1 1 6 qq 1] о man ] JJ q- 
NE (WD NJ { 3,520 3,350 3,940 4,860 10,480 8,800 
4.2 4.0 5.8 
сану LOVING FAMILY FEUD — RYAN'S HOPE — ALL MY CHILDREN — — — оне LIFE TO LIVE ——» 
ABC TV L4 m 
AVERAGE AUDIENCE 
бшш om am È 23030 | 2,209 po "Ee ou so "Eo то 8.1" 
SHARE OF AUDIENCE Ж 13 13 14 16 29 28 * 30* 26 26% 27 * 
W А.А, мин % за за 33 за зв 41 45 51 вв 9.8 10.2 9.7 7.9 та во вз 
“TOTAL AUDIENCE i 7,630 9,550 9:970 8,210 5,950 
E (nouseholds (000) & %) 9.1 11.4 1 
PRICE 15 PRICE IS E VITIS Mo VNDE Сш 
CBS ТУ RIGHT 1 RIGHT 2 
Е (50) 
AVERAGE AUDIENCE 6,290 8,130 7,460 6,450 5,360 
(Households (000) & %) 7.5 9.7 8.9 в.в" 8.9% 77 7.5% 7.8% 6.4 
K SHARE OF AUDIENCE w уй 36 3 — 30* 20 * 24 29% 25 * 21 
AVG, AUD, ВУИ HR. % 7.9 7.6 9.4 9.9 as iv Е Про СО S 
2 и 5 ; z ; 3,550 
(Households (000) & %) 6.7 Ted 4.8 4.3 9.4 Tal 
' RABBLE DIFFRENT SEARCH FOR а DAYS OF OUR LIVES АТН WORLO — — 
N BC TV бн STROKES M-F TONORROW (50) 
AVERAGE AUDIENCE 6,200 5,030 3,350 2,930 6,370 4,690 
(Households (000) & %) Va 8.0 4.0 3.5 7.6 7.3% ТК s И sa 5.4* 
SHARE OF AUDIENCE X 20 К и 12 23 22 * 24* 18 18" 18 * 
AVG.AUD.BYWHR. X — 7.3 76 6.1 4.2 3.5 И те та тв (5:5 ве етае 
OUSEROTDSU 
(See Def. 1) 


“7 = DAY WON.-FRI. AUG. 13-17, 1984 


L 


*^ Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. AUG.6-10, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 — 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE { 10,560 
(Households (000) & %) 
ABC TV (8) (0) 
AVERAGE AUDIENCE ( 
(Households (000) & %) Б 
SHARE OF AUDIENCE % 25 
W Avo. AUD. BY W HR. X _ 1 1 —— | ШЕ ү 
E КЕР 000) к) (ER EU 9120 
оц Is B 
— бет — в avauase свв EVENING EWS 
Е CBS TV [2 MS 
ME Popes { exero Б 1 3,100 D 
jousehold: n . .3* 3.7 ¿ 
K SHARE OF AUDIENCE % 26 26 * 28192 11 20 
AVG. AUD. BY 2 HR. % — 7.9 6.3 8.5 8.2 37 38 о а = шш 
1 TOTAL AUDIENCE { 4380 7,630 
"Households (000 i 
( ed тү ) — —— SANTA BARBARA —— wc Nor NERS 
AVERAGE мна { 3,100 " 6,370 
(Households (000) & ж рер 3.6 7.6 
SHARE OF AUDIENCE x 12 12 1 * 16 
AVG. AUD. BY 4 HR. X 4.0 3.7 3.6 3.5 та 7.9 
TOTAL AUDIENCE 
пешми бу EX) { 101090 gb VERD 
— GENERAL HOSPITAL ——— EDGE OF NIGHT ABC WORLD NEWS 
ABC TV TONIGHT. 
AVERAGE AUDIENCE 
aaas MEN Ñ scs buc 6,000 
SHARE OF AUDIENCE X 9,9 5:5; datus 40 22 
W № AUD. BY HR % об 100 102 10.0 31 29 9.6 9.7 
TOTAL AUDIENCE { 8,040 3,520 10,480 
Ë (Households (000) & %) 9.6 4.2 12.5 
=——— GUIDING LIGHT ——— — BODY LANGUAGE CBS EVENING NEWS- 
E CBS TV (80) RATHER 
AVERAGE AUDIENCE { 6,540 2,930 9,050 
K beri (00) r 4 7.8 2:7" ә, 3,5 we 
0 25 26 * LA 12 
AVG. AUD. BY W НА, % 7.6 7.7 8.0 7.8 3.4 3.6 10.7 10.9 
Z TOTA AUDIENCE [ 17770 "WM ” 2 7,710 
(Households (000) & %) 4.5 9.2 
e SANTA BARBARA ——  , NBC NIGHTLY NEWS 


NBC TV 


AVERAGE AUDIENCE í 2,510 

(Households (000) & %) j sos 
SHARE OF AUDIENCE % 10 10 * 10 * 
AVG. AUD. BY % HR. % 3,2 2.0 2.9 3.1 


TV HOUSEHOLDS USING ТУ WK. 1 40.8 | 42.4 
(Зее Def. 1) 36.9 | 38.6 
U.S. TV Households: 83,800,000 For explanation of symbols, See 


А-25 DAY MON.—FRI. AUG.13-17, 1984 


А-26 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 НА. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY \ НЕ. % 


— >x m m = 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W Аус. AUD. BY WHR. % 
TOTAL AUDIENCE [ 
Е Households (000) & %) 
AVERAGE AUDIENCE | 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY W HR. % 
2 


TOTAL AUDIENCE { 
(Households (000) & Ж) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % НЕ. % 


TV HOUSEHOLDS iene TV i | 


See Def. 


U.S. TV Households: wd 


A-27 


7:00 


7:15 7:30 7:45 


1,010 
1:2 
+——— CAPTAIN KANGAROO-SAT — 


500 
6 35 He 
1 11 ^ 11% 
<< ‚6 en E 
920 
1.1 


s CAPTAIN KANGAROO-SAT — 
420 
‚5 


‚6 18 << << 


8:00 


8:15 


1, KH 


О ICHIS 


(50) 


1,760 
2.1 
CHARLIE 
BROWNESNOOPY 
‘SHOW 
(50) 
1,340 
1.6 
17 
1.6 1.5 
1,930 
2.3 
сате 
s 
1,420 
HE 
18 
1.4 2.0 
1,840 
e. 
MONCHHICHIS 
(50) 
1,420 
1.7? 
16 
1.5. 1.8 
2,010 
2.4 
CHARLIE 
SHOW 
(50) 
1,340 
1.6 
15 
1.4 1.9 
2,350 
2.8 
FLINTSTONE 
FUNNIES 
(50) 
1,840 
2.2 


2.0 2.4 


8:30 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


8:45 


3, 210 


UE 


1,680 

2.0 17% 
13 13 * 
1.6 1.8 
3, E 

St TALES 

(50) 

2,350 

2.8 

22 

2.6 $1 
3,020 

3.6 


мем! CHIE 


3,770 
4.5 


2,430 

2.9 2.6* 
19 үз * 
2.4 2.8 
3,180 

3.8 


9:00 


DAY ЗАТ. AUG.11, 


10:30 


9:15 9:45 


4, 2 3,270 

3,9 
КҮҮ & PAC-MAN 
3,520 2,770 
4.2 319 


3,180 
2.4* 3.8 
24 * 17 
22 2.6 3.5 4.1 
4,440 5,700 
5.3 6.8 
SMURFS | SMURFS 11 
3,520 4,690 
4.2 5.6 
24 26 
4.0 4.3 5:3 5.9 
3,180 3,440 
3.8 4.1 
at КОРА & PAC-MAN 
2,430 2,600 
2.9 tn 
17 15 
2-е A 2.9 3.2 
4,110 
4.9 
——— SATURDAY SUPERCADE —— ое AND 
($0) 
3,270 
3133; 3.9 
19 * 19 
3.3 3.2 3.8 4.0 
4,190 5,610 
5.0 6.7 
SMURFS | SMURFS 11 


SHiRT TALES 
(50) 


10:00 


10:15 


32710 


elk THE 
AMAZING CUBE 
(50) 


TARZAN зы 


(50) 


к 


M THE 
AMAZING CUBE 
(50) 


ттт] Hon. 
OF—JUNGLI 
(50) 


an In 
(50) 


1984 


10:45 


LITTLES 


4,690 
5.6 
ous, оор 


3, 900 
Armis 


BUGS АТ, ROAD 


7,540 
9.0 


ALVIN AND THE 
‘CHIPMUNKS 


For explanation of m") Hoe page ^ 


DAY ЗАТ. 


AUG. 18, 


1984 


юн 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 


12:45 


TOTAL AUDIENCE { 4,190 36,700 
(Households (000) & %) 5.0 43.8 
PUPPY-FURTHER 
A B б ТУ ADVENTURES 
AVERAGE AUDIENCE í 3,350 13,160 
(Households (000) & %) 4.0 15,7 (2 3* 9.9* 13.0% 
ү SHARE OF AUDIENCE % 14 46 25 * 33 * 40 * 
AVG. AUD. BY у HR. % 4.0 4.0 7.1 7.5 9.3 10.5 12.4 13.6 


1:00 


:30 1:45 2:00 2:15 2:30 2:45 


14,9* 15.9* 16.7* 17.0* 
46 * 48 51 * 51* 
1420. 15.0 15.8) 16.1 16.8 16.6 


E uate NE í 5,110 5,110 4, 20 200) о eg 120 2,430 
o 6.1 6.1 è à 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD 5 вкте к ZAX & — NEW FAT ALBERT CBS CHILDREN'S CBS SPORTS SPC 
CBS TV RUNNER 2 RUNNER 3 ($0) THE-PRINCE ‘SHOW FILM FEST 
E ($0) ($0) ($0) 2 pH 
AVERAGE AUDIENCE { 4,020 3,940 3,350 2,430 2,510 1,930 1,420 
K enr mr x 48 4.7 4.0 2.9 3.0 2.3 LZ “ЛАЛ 
16 15 13 9 9 5 5 а 
AVG. AUD. BY ⁄ HR. X 5.0 4.7 4.6 4.8 39, 4,0. 13:2 26 2290 3. 52538] 28 1.6) 16 
TOTAL AUDIENCE í 6,370 5,280 4,940 4,530 2,850 8,210 
(Households (000) & %) 7.6 6.3 5.9 5.4 3.4 9.8 
WR. T SPIDERMAN/HULK 1 SPIDERMAN/HULK 2 — THUNDARR (1) NBC MAJOR LEAGUE BASEBALL 
NBC TV (50) (50Р) м УЕНЫ REAL 
MULTI: ne T А ор 
AVERAGE AUDIENCE { 7 530 4,440 4,190 3,770 2,430 3,690 
HARE OF AUDIENCE w — 23 1° i 145 L B 
AVG. AUD. ВУИ HR. % 6.5 6.7 5.0 5.7 з ча 4% 4.6 eu ТЕК КИЛИ 422 
оид ( emo у орт 
.9 ` ; 
PUPPY-FURTHER BEST OF SCOOBY АВС WEEKEND — e——— AMERICAN BANDSTAND —— 
ABC TV ‘ADVENTURES 000 ‘SPECIALS 
(50) 
AVERAGE AUDIENCE " 
Households (00) & 0 { ке. E КЕ Я. 2r 
18 17 15 11 12 * 11 * 
W AU BYWHR X ga Бо 49 44 38 9.7 31 30 2.7 ar 
E TOTAL AUMENUE { 5,870 5,530 4,190 3,770 3,100 2,680 
(Households ( 7.0 6. 5.0 4.5 3.7 3.2 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD BISKITTS BENJI ДАКЕ NEW FAT ALBERT CBS CHILDREN'S 
CBS TV RUNNER 2 RUNNER 3 (50) THE-PRINCE 
Е (50) ($0) ves 
AVERAGE AUDIENCE { 4,940 4,690 3,180 3,180 2,770 2,180 
К «ношей» (000) & N) 5.6 3.8 3.8 3.9 2.6 
ОРА Ех 21 15 15 13 10 
AVG, AUD, BY М HR. % во. [7 41 3.5 3708 21 260 5 
2 у 4,610 4,110 3,350 4,110 11,900 
(Households (000) & %) 5.5 4.9 4.0 4.9 14.2 
т SPIDERMAN/HULK 1 SPIDERMAN/HULK 2 — THUNDARR (1) NBC MAJOR LEAGUE BASEBALL 
NBC TV (50) (-0Р) CALIFORNIA VS BAL TINORE 
ГАНГА VS ST. LOUIS 
miti "SEGMENT TELECAST(OP) 
AVERAGE AUDIENCE ( 4,700 3,770 3,270 2,600 3,850 5,110 
(Households (00) &%) VL #7 5 3.9 3.1 4.6 6.1 5.6* 
SHARE OF AUDIENCE % — 2] 16, ч 12 18 21 2 * 
AVG. AUD. BY У HR. € 6,1 5.4 E 4.1 32: Su 4.6 5.0 5.5 


WK. 31.0 
WK. 2 | 27 H 9 |26,7 25. 


вс E S RUE PR PRE GAME NBC, (2:00-2: 1HPM ) 
A-29 


31.5 
25. 


32.1. 32.6 33.8 33 
26.2 | 26.2 | 26.9] 27.0 
For explanation of symbols, See pi 


DAY ЗАТ. AUG.18, 


AUG.11 


6:30 


юм № 


0:45 


^» Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. 


3:00 3:15 3:30 3:45 4:00 4:15 6:00 6:15 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 


(Households (000) & %) 16.6* 16.8* 17.1 17.3* 18.9* 19.7* 18.7* 
SHARE OF AUDIENCE % 49 х 50 * 49 х 47 * 51 * 53 * 47 * 
W AVG AUD. BY HR. % — 16.5 i j 
E ТЬ ( m "s 
x D 
US CLAY COURT TENNIS-SAT CBS SAT. NEWS- 
Е CBS TV (3:33-5:55PM) SCHIEFFER 
AVERAGE AUDIENCE ( 10 4,530 
K Camana (0o A T M 1.0* 1:25 1:25 Mat 150% 5.4 
3 3+ 3 a DE 13 
AVG. AUD. BY НА. X ip Nice] 12 Ш и MORE Lio ju Б 5.4 55 
1 тота AUDIENCE { 4,190 
(Households (000) & %) 
NBC MAJOR LEAGUE BASEBALL. —— Nac наду NEWS- 
CHICAGO CUBS VS MONTREAL 
N BC TV BALTIMORE VS TORONTO 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE [ 3,440 
"SHARE OF AUDIENCE Ж i ПК ia 10. 
AVG. AUD.BY%HR € 4.1 3.9 4.2 4.2 4.7 4.7 5.0 5.4 4.7 4.2 3.9 
шшш бв) С 9:220 8590 
ABC TY 
AVERAGE AUDIENCE 
шики (000) а %) { "y xor 3.1* 20 4$ am 4.3* 4.T* 5.0* 4.8* 
SHARE OF AUDIENCE € 251 Ja ie ix MEME: En aces one 215 
W AVG.AUD.BY u HR. X зз зо зо з, 2.9 3.2 35 3.8 4.0 4.5 4.4 5.0 5.2 48 ат 4.8 
и 
TOTAL AUDIENCE { 6,870 
E — (Households (000) & %) 8.2 
CBS SAT. NENS- 
E 6 B $ ТУ SCHIEFFER 
AVERAGE AUDIENCE { 2,850 5,610 
K Households (000) & 1) 3.42.8 4.0* 6.7 
SHARE OF AUDIENCE % и 9 = 13 * 18 
AVG, АШ), BY V HR. % 2.7 2.9 3.8 4.2 6.30 || ed 
2-ти AUDIENCE T 3,520 6,700 
(Households (000) А %) . 8.0 


—— NBC. MAJOR LEAGUE BASEBALL 


NBC TV ОИ ИЕ 


MULTI-SEGMENT TELECAST( +OP) 


AVERAGE AUDIENCE { 5,360 
(Households (000) & %) 6.4. 6.5* 6.6* 6.1% 6.4 

SHARE OF AUDIENCE % RA Ы Q3 * 23 * 2. » 9 ТА 

AVG. AUD. BY V HR. % 6.1 6.4 6.6 66 6; 2.7 6.2 


Б | 622 5 i 

TV HOUSEHOLDS USING 33.9 [35.9 [33.7 36.1 38 38.4 | 39.1 40. T i В 42.1 42. 8 
(See Def. 1) 27.5 |28,3 6 30.2 30. i 31 32 33 38.4 

V.S. TV Households: 83,800,000 For oo of ue See p 


А-1 DAY ЗАТ. AUG.18, 1984 


кн Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG. 12 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 й š : : 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 

SHARE OF AUDIENCE % 

W лус. AUD. BY & HR. € 


TOTAL AUDIENCE 
(Households (000) & %) ( ee 
CB $ TV e CAPTAIN Reyes aed — ———— SUNDAY WORNING — 


AVERAGE AUDIENCE 

pM m 
Уна % ie d. in Be 

AVG. AUD. BY % HR. % 22 E ^m 36 Д T 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


= xmm 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY № HR. % 


TOTAL AUDIENCE { 5,280 
(Households (000) & %) 6.3 
CBS TV е CAPTAIN beige sp — ——— SUNDAY MORNING ——— 


AVERAGE AUDIENCE { 2,510 

(Households (000) & %) . . . 
SHARE OF AUDIENCE % 16 16 * 185 15 * 
AVG. AUD. BY W HR. % 2.0 3.0 3.3 3.5 3:2 3.3 


TOTAL AUDIENCE ( 
(Households (000) & %) 


NBC TV 


юк xx mm x 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


0.5. TV Households: 83,800,000 


For explanation of symbols, 


A 
DAY SUN. AUG.19, 1984 


A-33 


an 


но >x mm = 


ю ж mom = 


TV HOUSEHOLDS USING TV 


А-35 


TIME 


TOTAL AUDIENCE 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. ВУ № HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 
SHARE OF AUDIENCE 
AVG. AUD. BY 1⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY % HR. 


(See Def. 1) 


{ 
{ 


% 


% 


l 


f 
t 
% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
% 


WK. 1 
WK. 2 


U.S. TV Households: 83,800,000 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 


FOR OUR TIMES 
(sus) 


FOR OUR TIMES 
(sus) 


11:30 


DAY SUN. AUG. 12 


1:15 1:30 1:45 2:00 15 


11:45 12:00 12:15 


6,370 

7.6 

THIS WK-DAVID BRINKLEY SP 
3,770 

4.5 3.8* 5.2* 
16 ss 18 * 
3.7 4.0 4.9 5.4 
2,600 

3.1 


FACE THE NATION 


2,100 
2.5 
9 
2.7 2.4 
3,180 
3.8 
MEET THE PRESS о RELIGIOUS SERIES —— 
(sus) 
2,600 
su 
11 
3.0 3.1 
5,530 
6.6 
4— THIS WEEK-DAVID BRINKLEY — 
3,520 
4.2 3,94 4.6* 
15 44 * таш 
3.6 4.2 4.7. 4.4 
3,440 
4.1 
FACE THE NATION 
2,600 
3.1 
12 
3.0 3.2 
2,600 
3.1 


MEET THE PRESS 


31.9 3 ER 223] 
29.8 31:4 | 31.39 31 


37.3] 37:9 
31.8] 32.2 


For explanation of symbols, Зее page А. 


DAY SUN. AUG.19, 1984 


k. 


*" Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.12, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 i : E i 6:00 6:15 6:30 


TOTAL AUDIENCE í 15,250 


(Households (000) & %) 
ABC TV : 


AVERAGE AUDIENCE í 
(Households (000) & %) 20.0* 21.3% 22.3* 20.1* 20.9* 21.5* 

SHARE OF AUDIENCE % 52 * 55 * 55 * 49 * 51 * 50 * 35 

AVG. AUD. ВУ М HR. % 19.8 20.2 20.8 21.8 22.8 21.8 20.0 20.2 20.6 21.3 21.6 21.4 15.9 15.4 


TOTAL AUDIENCE í 3,600 4,940 
5.9 


(Households (000) & %) 4.3 А 
е m cas Бае wers- 


AVERAGE AUDIENCE { 1,170 4,270 
(Households (000) & %) 1.4 n : . ; ‚1 

SHARE OF AUDIENCE % 3 4 * pes SU ad 3 * 11 

AVG. AUD. BY % HR. € 1.9 1.5 1.5 1.2 1.3 1.2 dE 1.3 1.4 1.4 5.0 5.3 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { H 
(Households (000) & %) 5.0 
SHARE OF AUDIENCE % 
AVG. AUD. BY % НА. % 4.7 5.2 


4,860 
5.8 
NBC NIGHTLY NEWS- 
SUN 


= жото m = 


TOTAL AUDIENCE í a, 530 15 toy 


(Households (000) & %) 
ABC TV FEE и 


AVERAGE AUDIENCE 
(Households (000) & % { a xy s 4.7* 4.1* 4.3* 5.3* 6.1* 6.4* 6.6* 
SHARE OF AUDIENCE % 15 15 14 * 12 * 12 * 15 = 16 * 16 * 16 * 


) 4.3 
М МА. вун к з азо ja [2159 140 | — 530 Ex за 2s. 9S 6.4 6.4 6.7 
"TOTAL AUDIENCE ( 9,550 8,970 
E (Households (000) & %) 11.4 10.7 
CBS SPORTS SUN SPEC ED. CBS EVENING NEWS- 

Е CBS TV үч 

AVERAGE AUDIENCE ( 3,600 7,290 
K Households (000) & %) 4.3 4.0% 4.0* 4.3* 4.9* 87 

SHARE OF AUDIENCE v 2 124 11 * 12 * 13* 2] 

AVG, AUD. BY НА. % 4:4 3:7 | 4.5 | o з | Gea) | в ат 


NBC TV 


AVERAGE AUDIENCE { 2,050 6,540 

(Households (000) & 96) 2.0 2.7" 2.9" 7.8 Cult el^ 8.2* 8.3* B.1* 8.8* 
SHARE OF AUDIENCE % 8 A $ HA ы Be 1807 28 ж ee $ i ai а * 21. * 
AVG. AUD. BY НВ. % 2.8 2 6.7 8.5 


For i of XS See page A 


"td к DAY SUN. AUG.19, 1984 


^* Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


TIME 
(КҮТ) 


TOTAL AUDIENCE 


WEEK 1 _ 
AVERAGE AUDIENCE 


TOTAL AUDIENCE 


WEEK 2 — 
‘AVERAGE AUDIENCE 


HOUSEHOLDS 
(0 9 


HOUSEHOLDS SHARE | HR 
(o * % % 


HOUSEHOLDS 


(00  % 


(000) * % 


EVENING MONDAY 
ABC SUMMR OLYMS-MON- 7:00PM-3(S) 


ABC ABC BUSINESS BRIEF-MON SP(S) 


EVENING TUESDAY 
ABC SUMMR OLYMS-TUE- 7:00PM-3(S) 


EVENING WEDNESDAY 
ABC SUMMR OLYMS-WED- 7:00PM-3(S) 


ABC ABC BUSINESS BRIEF-WED 
ABC ABC BUSINESS BRIEF-WED SP(S) 


EVENING THURSDAY 
ABC SUMMR'OLYMS-THU- 7:00PM-3(S) 


АВС NFL PAE SEASON FOOTBALL(S) 


EVENING FRIDAY 
ABC SUMMR OLYMS-FRI- 7:00PM - X5) 


CONT'D 


А-39 U.S. TV HOUSEHOLDS: 83,800,000 


> 


© 


= 


= 


о 


= 


> 


.00-12.04AM 


.13- 9.14PM 


.00-11.01РМ 
.06-12.02AM 


.00-11.52PM 


.57- 8.59PM 
.01- 9.02PM 


.00-11.21PM 
.26-12.07АМ 


.00-12.21AM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


42,740 51.0 


23,880 28.5 


40,730 48.6 


43,320 51.7 


20,360 24.3 


41,480 49.5 


39,050 46.6 


20,200 24. 
23.7% 44*|22. 
20.7* 46*|20. 


Ë 
> 
Е 


то 
i bouso 


23,880 28.5 48 |28. 


18,020 21.5 39 


22.9* 43* |22. 
21.8* 46* |21 


T 
S 
олоо 


18,860 22.5 42 
24.6* 46* |23. 


то 
a 
no 


21.6* 47*121.0 
20,360 24.3 43 |24.3 
18,440 22.0 43 

22.7* 43*|21. 


L 
19.2* 43* |18. 
18.0* 46* 118. 


© 
ош зол 


17,100 20.4 41 


э 
22.4* 43* 20.9 

20.1 
19.0* 42*|17.9 


10,810 12.9 


22,040 26.3 


9,970 11.9 24 


9,220 11.0 22 


HOUSEHOLDS SHARE 


AG ” 
Др ШП 
WHR CAST 


% | DAYS 


11.7* 24* 
31.3* 27% 
В.9* 22% 


11.9 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT авы 


Ao 


Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAM 


WEEK2 
AVERAGE AUDIENCE. 


TOTAL AUDIENCE 


DAY WK TIME QUARTER} 
NETWORK/PROGRAM # (NYT) HOUR 
EVENING FRIDAY-CONTO 
АВС SUMMR OLYMS-FRI- 7:00PM -3(S)-CONTD 15.55 
ABC ABC BUSINESS BRIEF-FRI 2 8.42- 8.43PM 8.30 12,650 15.1|12,650 15.1 32 
ABC ABC BUSINESS BRIEF-FRI SP(S) 1 9.10- 9.11PM 9.00 | 18,520 22.1|18,520 22.1 
NBC NFL PRE SEASON FTBL-NBC(S) 2 8.00-11.24PM GRID 16,260 19.4| 5,700 6.8 14 
11:15 8.7* 18* 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 2 8.57- 8.59PM 8.45 9,300 11.1| 8,800 10.5 
АВС ABC NEHSBRIEF-SAT SP.(S) 1 9.09- 9.10PM 9.00 | 17,850 21.3|17,850 21.3 
ABC ABC NEHSBRIEF-SAT. 2 9.58- 9.59PM 9.45 12,070 14.4|12,070 14.4 
ABC ABC NEHSBRIEF-SAT-SPEC(S) 1 10.09-10.11PM 10.00 | 20,200 24.1|19,690 23.5 
ABC ABC WKEND REPORT-SAT.(S) 112.17-12.32AM -GRID | 2,510 3.0| 2,510 
CBS NEWSBREAK-SAT. 1 8.57- 8.59PM 8.45 | 5,110 6.1| 4,690 
2 В.58- 8.59PM 8.45 
NBC NBC NEWS DIGEST-SAT 8.58- 8.59PM 8.45] 6,540 7.8] 6,540 
NBC NBC NEWS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 
EVENING SUNDAY 
ABC ABC NEWSBRIEF -SUN SP.(S) 1 8.35- 8.36PM 8.30 | 21,540 25.7|21,540 25.7 46 |25.7 
ABC ABC SPORTS UPDATE-SUN 2 8.30- 8.31PM 8.30 8,630 10.3| 8,630 10.3 21 |10.3 
ABC ABC NEHSBRIEF -SUN. 2 9.54- 9.56PM 9.45 10,980 13.1]10,810 12.9 23 [12.9 
ABC ABC NEMSBRIEF-SUN-SPEC(S) 1 9.46- 9.48PM 9.45 | 27,490 32.8|27,150 32.4 52 |32.4 
CBS NEHSBREAK -SUN. 8.28- 8.29PM 8.15 | 5,950 7.1| 5,950 7.1 13 | 7.1 9,050 10.8| 9,050 10.8 22 |10.8 
NBC NFL PRE-SEASON FTBL -NBC(S) 2 4.00- 7.28PM GRID 15,590 18.6| 6,540 7.8 20 
7.15 7.7* И*| 7.5 
NBC NBC NEWS DIGEST-SUN 1 8.58- 8.59PM 8.45 | 5,360 6.4) 5,360 6.4 11 | 6.4 
2 9.00- 9:01PM 9.00 6,960 8.3] 6,960 8.3 16 | 8.3 
NBC NBC NEWS DIGEST -2-5UN. 1 9.51- 9.52PM 9.45] 6,700 8.0| 6,700 8.0 12 | 8.0 
EVENING MONDAY -FRIBAY 
ABC ABC NEWSBRIEF=M-f ? > 8.45 11,730 14.0|12,230 14.6 26 | 8.2|M-F 
9.45 15.1 |MTUWF 
ABC ABC NEHSBRIEF-Mz(-SPECIAL(S) 1 > 9.45 | 22,120 26.4|22,120 26.4 44 [28.2 М-Е 
10:00 28.2 MTUTHF 
€ 10:15 23.6 MTUTHF 
ABC ABC NEHS:NIGHTLINE Д 11.30 6,370 7.6] 4,940 5.9 16 | 6.6|M-W 
11:45 5.3 МИ 
12:00 3.4 TUE. 
АВС PGA CHAMPIONSHIP-FRI(S) 2 1.90-12.0000 11.30 5,110 6.1| 3,770 4.5 12 | 5.3|FRI. 
11.45 3:7 [FRE 
ABC АВС NEHSNIGHTLINE-FRI(B) ? 12.00-12 З0АМ 12.00 3,350 4.0| 2,600 3.1 10 | 3.4|FRI. 


А-41 U.S. TV HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


AA Nielsen NATIONAL TV AUDIENCE ESTIMATES 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


WEEK2 — 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


HOUSEHOLDS |HOUSEHOLDS SHARE 
00 % | 00 * % 


DAY МК TIME QUARTER 
NETWORK/PROGRAM # (N.Y.T.) HOUR 


EVENING MONDAY-FRIDAY-CONT'D 
ABC ABC NEWS:NIGHTLINE-FRI(B)-CONT'D 


HOUSEHOLDS |HOUSEHOLDS  SHARE| HR 
* % | % 


12.15 
fi T 
ABC EYE ON HOLLYWOOD 2 > 12.00 1,930 2.3] 1,590 1.9 
12.18 
12.30 e 
ABC SUMMR OLYMS-FRI-12:36AM-3(S) 1 12.36- 1.58AM 12728 13,580 16.2| 8,550 ia 38, H д 
1.00 11.2|FRI. 
1.15 10.3* 37*| 9.5|FRI. 
1.30 8.7 ЕВГ. 
1.45 8.6* 37*| 8.4 | ЕВГ. 
d -0 MON. 
АВС SUMMR OLYMS-MON-12:43AM-3(S) 1 12.43- 2.02AM 12720 14,410 17.2| 8,720 190 i EMI Pm 
1.00 11.4 |MON. 
1.15 10.8* 43* |10.3 |MON. 
1.30 9.3 |MON. 
1.45 8.7* 44*| 8.0 МОМ. 
2.00 6.3|MON. 
: .l|THU. 
ABC SUMMR OLYMS-THU-12:38AM-3(S) 1 12.38- 1.59AM И 13,580 16.2] 8,210 S px D ШЫ, 


1.00 10.1 THU. 
1:15 9.8* 39*| 9.5 THU. 
1:30 8.8 |THU` 
1.45 8.4* 39*| 8:0|THU. 
ABC SUMMR OLYMS-HED-12:32AM-3(S) 1 12.32- 1.58AM 12.30 | 13,990 16.7| 7,630 9.1 36 |12.1|WED 
12:45 11:6* 37* [11.2 |HED 
1:00 9.6 |WED 
1:15 8.8* 35* | 8:0 |HED 
1:30 7:2 |WED 
1:45 6.8* 34*| 6:4 |WED 
ABC ABC NEHS:NIGHTLINE - THU(B) 2 12.50- 1.20AM 12.45 3,100 3.7| 2,430 2.9 14 | 3.2 |THU. 
1.00 2:9 |THU. 
1:15 2:4 |THU. 
ABC SUMMR OLYMS-TUF-1047AM-3(5) — 1 12.47- 2.27AM 12.45 | 15,170 18.1| 7,630 9.1 40 |14.2|TUE 
1.00 12:0 TUE. 
1.15 11.2* 42* 10:4 |TUE . 
1:30 8.7 |TUE. 
1:45 7.8* 37*| 7:0 |TUE. 
2:00 6:1|TUE. 
2:15 5.8* 36^| 5:5 TUE 
CBS NEWSBREAK-M-F , 8.45 | 7,120 8.5| 7,290 8.7 15 | 8.5 М-Е 6,620 7.9| 6,620 7.9 15 | 7.9|M-F 
CBS LATE MOVIE 1 d 11.90 | 5,610 6.7] 3,850 4.6 13 | 4.7 |N-F 7,120 8.5| 4,690 5.6 18 | 5.9|M-F 
11:45 4.T* 12*| 4.7 [M-F 5:8* 16*| 5.8 |М-Е 
12.00 4:6 |M-F 5:4 М-Р 
12.15 4.5* 14*| 4.5 М-Е 5.4* 18*| 5:3|M-F 
12.30 4.3% 16^ | 4.5 M-F 5:2* 22%) 5:3 M-F 
VARIOUS TIMES (505) 


А-43 0.5. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY -CONT'D 
CBS LATE MOVIE И 


CBS CBS NEWS NIGHTWATCH-1 
CBS CBS NEWS NIGHTWATCH-2 


NBC NBC NEWS DIGEST-M-F 


NBC NBC NEWS DIGEST-2-M-F 
NBC TONIGHT SHOW 


NBC DAVID LETTERMAN Т 
NBC FRIDAY NIGHT VIDEOS 


NBC DAVID LETTERMAN Ii 


DAY MONDAY-FRIDAY 

ABC ABC WORLD NEWS-MORN-615A 
ABC ABC WRLD МЕМ5-5РС-6:15А=2(8) 
ABC ABC WORLD NEHS-MORN-645A 


А-45 U.S. TV HOUSEHOLDS: 83,800,000 


WK 


# 


nme 


ae 
VARIOUS TIMES (SUS) 
2.00- 2.30AM 2.00 


2.30- 6.00AM -GRID 


12. 
12. 


.58- 9.59PM 
-30-12.30AM 11.30 7,710 9.2| 4, 


,15- 6,30АМ 6.15 750. .9 


WEEK 1 


TIME QUARTER) 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


HOUSEHOLOS |HOUSEHOLDS SHARE 


* % 


(NYT) — HOUR| x) X | (000) 
> 12.30 3,850 4.6] 2,930 
12:45 
1:00 
1:15 
30 


1,340 1.6| 1 


1,930 2.3 


.45 7,040 8.4| 7, 
.45 6,700 8.0| 6, 


.30- 1.00АМ 12.30 2,930 3.5| 2, 


30- 2.00AM 12.30 4,690 5.6) 2, 
55- 2.25AM 12.45 


00- 1.30AM .00 2,100 2.5| 1, 


15- 6,30АМ 6.15 


45- 7,00АМ 6.45 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


‚090 


750 


040 


700 
530 


260 


600 


680 


670 


3.5 16 
3.4* 14* 


3,5* 1Tf 


1.3 13 
.9 18 
l,2* 15M 
1.2* 20* 
1.0* 21* 
:9* 22* 
.8* 21* 
,B*:2]* 


8.4 15 


8.0 13 


5.4 15 
5:7* 14* 


5.0% 15* 


27 H 


3.1 14 
4.0* 14* 


3:1% 14* 
2.2" 13* 


2.0 п 


Puan ooo 
чю шо o hir 


поло лә оз шә mm 
oso oo 


кю 
on 


M-F 


4,270 5.1| 3,270 


1,340 1.6| 1,170 


2,180 2.6 920 


7,790 9.3| 7,790 


3.9 20 


4.0* 18* 
3,8* 22* 


1.4 15 
1.1 22 


1.6* 22* 
1.4* 238 
1.2* 24% 
1.1* 25% 
1.0* 25* 

:9* 23* 


9.3 17 


9,390 11.2| 9,390 11.2 19 


9,050 10.8| 5,780 


3,270 3.9| 2,770 


5,450 6.5] 2,680 


2,510 3.0| 2,100 


750 .9 670 


1,340 1.6| 1,260 


6.9 21 
Tt. 21* 


6.2* 21* 


6.7* 25* 
3.3 15 


3.2 18 
3.9% 17® 
2.8* 17* 


2.4* 18* 
2.5 15 


.8 13 


1.5 16 


= o 
° 


ww Donon 
Ha полото № 


того moro 
ON WROBOULD 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER. нот) 


А-46 


DAY 
NETWORK/PROGRAM 


DAY MONDAY-FRIDAY-CONT'D 
ABC ABC WRLD NEWS-SPC-6:45A-2(S) 
ABC SUMMR OLYMS-FRI-11:00AM-3(S) 


ABC SUMMR OLYMS-MON-11:00AM-3(S) 


ABC SUMMR OLYMS-THU-11:00AM-3(S) 


ABC SUMMR OLYMS-TUE -11:00AM-3(S) 


АВС SUMMA OLYMS-WED- 11:00AM - 3(5) 


ABC ALL MY CHILDREN 8РЕС,(8) 
ABC ALL МУ CHILDREN-SPEC,(S) 


ABC ONE LIFE TO LIVE SPEC.(S) 
CONT'D 


А-47 U.S. TV HOUSEHOLDS: 83,800,000 


WK 
+ 


TIME 
(NYT) 


16 
14341 


.45- 7.00АМ 
00- 1.00PM 


Lal 


00- 1.00PM 


1 11.00- 1.00PM 


.00- 1.01PM 


1 11.00- 1.00PM 


.00- 1.40PM 


'01- 1.40PM 


‚40= 2,20РМ 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


QUARTER 
HOUR 


*GRID 


1,420 1.7 
14,500 17.3 


12,820 15.3 


12,740 15.2 


15,250 18.2 


14,330 17.1 


10,140 12.1 
10,310 12.3 


8,970 10.7 


5,700 


5,110 


6.9|THU. 
7.1* 24*| 7.2] THU. 
7.5 |THU. 
7.9* 26* | 8:4 |THU. 
6,370 T.6 26 | 6.0|TUE. 
6.3* 24*| 6.6|TUE. 
7.0|TUE. 
7.1* 24*| 7:1|TUE: 
7.8 TUE. 
8.0* 26*| 8:2|TUE. 
8.5 |TUE. 
8.8* 28*| 9.1 TUE. 
10:5 |TUE. 
5,950 7.1 24 | 5.0 МЕО. 
5.4* 20*| 5:8 (WED. 
6.2 |WED. 
6.2* 22*| 6,3 |WED. 
7.3 |WED. 
7.5* 25*| T.7 |HED. 
8:9 ЕО: 
9.3* 29*| 9:7 |HED. 
7,960 9.5 30 МИТНЕ 
100^ 31* 10.0 |МИТНЕ 
8,210 9.8 30 | 9.7|TUE. 
9.8* 29*| 9.8 TUE. 
10.1* 31* [10.1 |ТОЕ 
7,370 8.8 28 M-F 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


P POD ч о coo o < он 


YP PH оочоооли PO@NMAOU к 
Supo POvVOPVvVQu ою о шш м 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTES-HOURS). 


OTHER PROGRAMS 


^» — Wielsen NATIONAL TV AUDIENCE ESTIMATES ` 


Ava | teu. | | TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG 
т\н UARTER МЕЕ | cast р 
pax WK МЕ QUARTER] уно; | HOUSEHOLDS SHARE V HE HOUSEHOLDS HOUSEHOLDS SHARE| HR 
NETWORK/PROGRAM # (NYT) HOUR | у & | м X X | | DAYS Q9 х | м x % 
DAY MONDAY-FRIDAY-CONT'D 
ABC ONE LIFE TO LIVE SPEC.(S)-CONT'O 
9 2.15 8.9* 28*| 8.9|M-F 
ABC ABC DAYTIME NEWSBRIEF-M-F 2 > 2.45 7,460 8.9| 7,210 8.6 29 
АВС ABC DAYTIME NEMWSBRIEF-SP(S) 1 2.57- 2.58PM 2.45 7,960 9.5| 7,960 9.5 30 | 9.5|TU-F 
АВС АВС DAYTIME NEWSBRIEF-SPC(S) 1 2.57- 2.59PM 2.45 8,460 10.1| 7,960 9.5 30 | 9.5 МОМ. 
ABC SUMMR OLYMS-FRI- 3:00PM-3(S) 1 3.00- 5.30PM 3.00 | 19,110 22.8| 8,550 10.2 31 | 9.0|FRI. 
3.15 9.0* 29*| 9.0|FRI. 
3.30 9.7 ЕВГ. 
3.45 9.8* 30*| 9.9|FRI. 
4.00 10.7 ЕВГ. | 
4:15 10.8* 33* [10:8 FRI. 
4.30 10.9|FRI. 
4.45 10.7* 32*|10.6|FRI. 
5.00 10.8|FRI. 
5.15 10.8* 31*|10.8|FRI . 
ABC SUMMR OLYMS-MON- 3:00PM-3(S) 1 3.00- 5.30PM 3.00 | 21,790 26.0| 9,800 11.7 34 | 9.8|MON. 
3:15 10.2% 31* [10:7 МОМ. 
3.30 10.9 |МОН. 
3.45 10.9* 32* |10.9 (МОМ. 
4:00 12:1|MoN. 
4.15 12.5* 37* у 
4.30 т 1259 
4.45 12.3* 34*|12.2 
5.00 12.6 
5.15 12.6* 34*|12.5 
ABC SUMMR OLYMS-THU- 3:00PM-3(S) 1 3.00- 5.30PM 3.00 | 19,190 22.9] 8,300 9.9 30 | 9.1 
3:15 9.3* 29*| 9.4 
3.30 8:6 
3.45 8.8* 28*| 9.0 
4:00 3:3 
4.15 9.3* 29*| 9.4 
4.30 10:2 
4.45 10,7* 32* 11,2 
5.00 118 
5.15 11.7* 33* [11.5 
ABC SUMMA OLYMS-TUF- 3,00PM-3(5) — 1 3.00- 5.30PM 3.00 | 19,270 23.0] 8,130 9.7 29 | 8.2 
3.15 8.6* 28*| 8.9 
3.30 8.9 
3.45 8.7* 27*| 8.5 
4.00 9.3 
4.15 9.4* 30*| 9.5 
4.30 10.8 
4.45 EOF 32*|11.1 
5.00 10.6 
АВС SUM 5.15 11.0* 30*|11.5 
IMR OLYMS-WED- 3:00РМ-3(5) 1 9,006 5.90PM 3,00 | 17,850 21.3] 7,880 9.4 28 | 8.3 
$0 8.2* 25*| 8.0 
CONT'D 30 8.7 


А-49 0.5. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER ОШИ), 


A-50 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


OTHER PRO 
WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE | AÇ. TOTAL AUDIENCE | AVERAGE AUDIENCE. | 
DAY WK TIME QUARTER ноузенооѕ | HOUSEHOLDS НАВЕ X HR HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (N.Y.T) HOUR | у ж | (0) % 00 % | Om) * 
DAY MONDAY -FRIDAY-CONTO 
ABC SUMMR OLYMS-WED- 3:00PM-3(S)-CONT'D 45 MED. 
4.00 MED. 
4.15 MED. 
4:30 WED: 
4.45 MED. 
5.00 WED. 
5.15 WED. 
CBS CBS EARLY MORNING NEWS 6.30- 7.00AM EU гая 
CBS МЕМЅВАЕАК-11.57 1 11.57-11.59АМ 11.45 Е 
2 > 11.45 
CBS NEWSBREAK-3.57 3.57- 3.59PM 3.45 
NBC NBC NEWS AT SUNRISE 6.30- 7.00АМ 9220 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8:25AM 8.25- 8.29АМ 8.15 
ABC MENUDO-10:25AM 10.25-10.29АМ 10.15 
АВС MENUDO-11:55AM 2 11.55-11.59АМ 11.45 4,440 5.3| 3,520 4.2 16 | 4.2 
CBS IN THE NEWS- 8.26АМ 8.26- 8.29AM 8.15 1,420 1.7] 1,260 1.5 13 | 1.5 2,100 2.5| 1,930 2.3 18 | 2.3 
CBS IN THE NEWS- 9.56AM 9.56- 9.59AM 9.45 3,440 4.1| 3,100 3.7 16 | 3.7 3,180 3.8| 3,000 3.6 17 | 3.6 
CBS IN THE NEWS-10.26AM 10.26-10.29АМ 10.15 3,600 4.3| 3,270 3.9 16 | 3.9 3,770 4.5| 3,520 4.2 17 | 4.2 
CBS IN THE NEWS-11.56AM 11.56-11.59АМ 11.45 4,690 5.6| 4,020 4.8 15 | 4.8 4,270 5.1| 3,850 4.6 18 | 4.6 
CBS IN THE NEWS-12.26PM 12.26-12.29РМ 12.15 3,350 4.0| 3,100 3.7 12 | 3.7 2,930 3.5| 2,770 3.3 13 | 3.3 
CBS IN THE NEWS-12.56PM 12.56-12.59РМ 12.45 2,180 2.6| 2,100 2.5 8 | 2.5 3,270 3.9| 2,930 3.5 14 | 3.5 
CBS IN THE NEWS- 1.26PM 1.26- 1.29РМ 1.15 2,510 3.0| 2,350 2.8 9 | 2.8 3,180 3.8| 2,770 3.3 13 | 3.3 
CBS CBS SPORTS SPC. SAT(S) 1 2.30- 3.33PM E 2,430 2.9| 1,420 1.7 5 d.e 
. 9i . 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30АМ 8.15 1,760 2.1| 1,680 2.0 19 | 2.0 2,100 2.5| 2,010 2.4 21 | 2.4 
NBC ONE TO GROW ON-8:58AM 8.58- 9.00АМ 8.45 3,020 3.6| 2,850 3.4 25 | 3.4 2,850 3.4| 2,770 3.3 22 | 3.3 
NBC ONE TO GROW ОМ-10:28АМ 10.28-10.30AM 10.15 6,030 7.2} 5,870 7.0 28 | 7.0 7,120 8.5] 6,870 8.2 34 | 8.2 
NBC ONE TO GROW ON-10:58AM 10.58-11.00АМ 10.45 5,110 6.1| 4,860 5.8 21 | 5.8 5,870 7.0| 5,700 6.8 26 | 6.8 
NBC ONE TO GROW ON-12:28PM 12.28-12.30PM 12.15 3,690 4.4| 3,600 4.3 14 | 4.3 3,690 4.4| 3,440 4.1 16 | 4.1 
NBC NBC MAJOR LEAGUE PRE GAME 2.00- 2.18PM ae 2,850 3.4] 2,430 2.9 9 di 4,110 4.9| 3,850 4.6 18 i 
" Я .0 
МВС МВС MAJOR LEAGUE BASEBALI 2 2.18- 5.19PM GRID 11,900 14.2| 5,110 6.1 21 
5.15 6.0* 20*| 4.8 


А-51 U.S. TV HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTE -HOUNS). 


Иное datio 


Correction Notice 


A.C. Nielsen Company 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(312) 498-6300 (212) 708-7500 (415) 321-7700 


December 21, 1984 
NIELSEN NATIONAL TV RATINGS REPORTS 


1ST REPORTS FOR AUGUST AND SEPTEMBER 1984 


Estimates of Total Audiences for the Democratic and Republican 
Conventions. for 1984 and 1980 were incorrectly reported in the NTI 
Bulletins included with the above reports. The following are the 
corrected data: 


DEMOCRATIC CONVENTION 


U.S. TV Households 


July 16-19, 1984 August 11-14, 1988 
Percent Millions Percent Millions 
Total Audience 73.2 61.3 81.5 62.2 


REPUBLICAN CONVENTION 


August 20-23, 1984 July 14-17, 1986 
Percent. Millions Percent Millions 
Total Audience 69.8 58.5 77.4 59.1 


All other data are correct as reported. 


Television Index 


Bulletin 


Nielsen Company 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(312) 498-6300 (212) 708-7500 (415) 321-7700 


September 28, 1984 
REPUBLICAN NATIONAL CONVENTION 


VIEWED BY 61.8 MILLION U.S. HOUSEHOLDS 


Five weeks after their opponents convened in San Francisco, the Republicans 
met in Dallas for their National Convention. Overall audience estimates 
for this year's convention compared with those of 1989 and 1976 are as 


follows: 
U.S. TV HOUSEHOLDS 
August 20-23, 1984 July 14-17, 1980 August 16-19, 1976 
(11.9 hours) (22.7 hours) (27.4 hours) 
Percent Millions Percent Millions Percent Millions 
98 54,5 eu 59.1 
Total Audience G 61:8 83.7 22:9 87.9 61.2 
Average Audience 15.9 13.3 16.3 12.4 22;1 15.4 


Highest audience for any individual half-hour was at 10:30-11:00 pm on 
Thursday, during President Reagan's acceptance speech, when 22.8% of 0.5. 
TV Households (19.1 million hames) tuned in. 


Times for selected key events during the convention are indicated in the 
following listing: 


DAY AND N.Y. TIME 
DATE (approx.) DESCRIPTION 
Monday 9:23- 9:44 U.N. Ambassador Jeane Kirkpatrick 
Aug. 20 10:15-10:25 Senator Howard Baker 

12:48-11:19 Keynote Address by Katherine Ortega 
Tuesday 19:30-19:52 Former President Gerald Ford 
Aug. 21 10:54-11:02 Senator Robert ро1е 

11:03-11:12 Secretary of Transportation, 


Elizabeth Dole 


continued..... 


Wednesday 9:28- 9:36 Tribute to Nancy Reagan 


Aug. 22 9:40- 9:43 Nancy Reagan 
9:52-10:06 Senator Barry Goldwater 
11:17-11:25 Nomination Speech by Governor 


George Deukmejian 
11:38PM-12:32AM Presidential balloting 


Thursday 9:18- 9:35 George Bush's Acceptance Speech 
Aug. 23 19:14-11:09 Ronald Reagan's Acceptance Speech 


The following table provides household audience estimates by half-hour: 


REPUBLICAN NATIONAL CONVENTION AUGUST 20-23, 1984 
AVERAGE AUDIENCE ESTIMATES BY HALF-HOUR = = 


MONDAY, 8/29 TUESDAY, 8/21 WEDNESDAY, 8/22 THURSDAY, 8/23 


START # OF HOUSE- # OF HOUSE- t OF HOUSE # OF HOUSE- 
TIME KEY NTWKS HOLDS NTWKS HOLDS NTWKS HOLDS NTWKS HOLDS 
9:00PM A 3 20.2 3 19.3 3 19.9 3 22.3 

B 16.9 16.2 15.9 18.7 
9:30PM A 3 17.7 3 17.4 3 18.0 3 21.4 
B 14.8 14.6 15.1 17.9 
10:00PM A 3 17.4 3 16.0 3 18.2 3 21.8 
B 14.6 13.4 15.3 18.3 
10:30РМ А à 2742 3 15.1 3 18.5 3 22.8 
B 14.4 12.7 15.5 19.1 
11:00PM A 3 18.6 1 6.0 2 7.2 3 16.7 
B 15.1 5.9 6.0 14.0 
11:30PM А 1 4.5 1 5.0 „З _ 14.1 E aa 5.6 
B 3.8 4.2 11. 4.7 
12:@0MD A 3 12.7 1 5.2 
В 10.6 4.4 
12:30AM А 3 5.0 
B 4.2 
KEY: A PERCENT 


ин 


MILLIONS 


